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does your product have 

-ra~~~ "'~ ~Oft\e 
\ Use-me-nOw 

It will, If It's In a Rossottl·deslgned package, because 
ROSSOTTI give, It that lu,t.packed look with the lacked· ln 
flavorl Helps it sell oyer related products, tool 

ROSSOTTI builds mechanical efficiency Into your package for 
Increased strength and stack-ability. Cives it 0 lastingly clear 
printing surface with cCllorful appetite appeal. Hammers home 
your seiling message until the lost ounce of macaroni Is used I 

~ Why not package ,.u, pro,du; t for Increased .eUlng pawer? 

~: • Write u. lOde, to learn how. 
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AMBER'S 
Venezia 

No. 1 Semolina 
and 

Imperia Durum 
Granular 
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U Uniform amber color and granu· 
lation. 

N
N8tiOnallY famed macaroni manu
facturers prefer Amber's Venezia 
No. 1 Semolina and Imperia 

Durum granular. 

I
ll'S easier to control the o.unlity and 
color of YOllr products v ,th Amber's 
Vcnczia No.1 Semolin" and Imperia 

Durum granular. 

F Fast shipment! Every order 
.hlpped when promised. 

O 
Only the finest Durum wheats 
avol!able from 'he best Durum 
growing areas qualify for Amber's 
Venezia No. 1 Semolina and Im

peria Durum granular. 

R 
Rigid laboratory control, highly 
skilled milling personnel and 
mo(icrn milling methods com

plete Amber', quality control program . 

.......... Makc your next shipment 

.~ ... "A Amber's Venezia No. I Semo-
lina or Imperia Durum granular. 

r-----------------------l 
IloADl~e. I ______ MILLING DIVISION---J 

..ARMERS UNION GRAIN TERMINAL ASSOCIATION 
MILLS AT ftueH CITY, MINNESOTA • GENERAL OIRPICBS, ST. PAUL " MINNESOTA 
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SUPERMARKET SHOPPER 

HISI"lghts from the SIIdh DuPont Conlumer Buyln. Habits Stud, 

Sbop,." Spend !(en Tim. 

Food manufacturen, who Ipelld larle 
percentaleJ of their ciollar volume 
each year on advertilllni throulh ina 
.tore displaYI and eye..catchlna pack
.,e d\.llln to laln tho favor of the 
American hou.ewlfe, will be pleased. to 
learn that the avenge Ihopper Is 
lpendinl 60'.\ more t lme in the ltare 
than five yell'l '10. Ht:!t completely un· 
planned. purchases, coupled with thole 
purchase. planned. on1:1 in a leneral 
way at home and thelle' lubltituted. for 
another brand at the store, .ccounts for 
'13.3" of her total huyinl deciliona 
made in the "tore. 

These f ilUm are the result of the 
.Izth Du Pont Conaumer BU)'ln, Haba 
ItA Study on ' 'The Shopper and the 
Supftmarket" and "TodaY'1 Buyin, 
Ded.lona." Du Ponl baa been maklnt 
these ,tudJes for ' the put twenty-flve' 
yean, but thla newest ,tudy reeentl)' ; 
publlahed expand. tbe cove~le to in· 
elude luburban atortl and more detall" 
.bout the Ihoppc!n .:md the aupermar- ' 
bta they buy In. Interviewl conducted 
by Aldenon Auocilltes. Inc., of Phila· ' 
delphia, of 4,681 family Ihoppen" n 2.25 
lupermarkelt acron the nation were 
recorded. and analy~ in this IllPlifl. 

Paroff point _ as 1M chtck·CNl cauDler, A.ccordJDg to the DuPoD! ltudr 
, supermarket famllr v.udl ... III ........ 11. 13.7 11.ma 011 each of Ihrtt W"idr 

triP' 10 the ItOn. U., a.uag. check com. to ""t; . 
cant Itudy. ' 

w.U·Educaluc'1 Homem,aken 

Today', avenle: family ,hopper in 
the naUon's 30,000 aupermarketa Is • 
...,eU-educated. youn, homemaker in a 
family of four Wlr l a total incqme of 
$100 a week, accordin, to Du Pont's 
survey. She maku three weekly trips 
to the store, lpendln, an averale of ".'4 each time. She ahops nearly half 
an hour on each "lilt, and UJually hu 
no written list 0 1' .imply a few Uems 
jotted on a Icrap of paper. Yet Ihe buy. 
only one Item more per trip than .he 
dJd flve yea ... alO - an avenle of 13,7 
now alalnst 12,7 then. 

Shopplnl hu now become a family 
aUalr for many, with two out of every 
five women .hoppera accompanied. by 
men or children or both, Only haH or 
today's lupermarket cuatomera are 
women Ihoppln, alone, undencorinl l 

the need tor more merc:handjlin, ef. 
fon.. which appeal to the whole famlly. 
More than h.H of today' •• hoppen are 
In the a,e ,roup from 25 to 44 years. 

Buylnl II ItllllI,ht early in the week 
and heavy on Thundays, Fridaya, 8ftd 
Saturday • . But the diflerence between 
early In the week and late II not u 
extreme II It uaed to be. Friday and 
Saturday purchaael are about 70S 
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hl,her than durinl the early part of 
the week, but even Monday and Tues
day purchlles averap at leut ten 
Items per shopper and the aven,e 
che-;:k b: well over flve do1lan • 

As .he arrives at the ltore, only ODe 
lupermarket Ihopper out of four hu a 
completely written tlat. One in flve 
hu • partially written Ult. Kore than 
half, 50.9", have no lilt at aU and are 
relyin, on the buyin, IUllestiOJ1l' the 
,upermarket hu to oUer. Ten yean alo 
the pelUntale WII 38,4i five yean alo, 
48. 

ConaequenUy only 30,6S of a111tems 
bought are the reautll of declsiona 
made at home, The remainin, 69.5'" 
are boulht because of declalons made 
in the store. 

Pl&1lDN or Impulse ~ 

What kind of producll .how up moat 
frequently on the shopper" specifically 
planned lilt, and which are the ltm\l 
which are ,eneraUy Impulae purchuea? 
Du Pont's lurvey Hats more than 100 
major supermarket Items in ten bulc 
product JI'Oupa, reportln, the decree to 
which family shoppen plan the pur
chue of each - either IpeCWeally be
for arrlvlnl at the "'ore, in le.nenl be
forehand, II a IUWtitute for another 

Item after enterin, the atare, or corn
pletely unplanned purchues. 

Of the enUre number of items 
end lip in the famlly market 
multln, from both home and .tore 
clalona, unplanned pUl'Chua now a~ 
count for ,UlhUy more than one.halt. 

IIacuoDI ._, ImpuIM U .... 

!n arocery aalea., 14" of 
,huos resulted from I\Ore aCOIOlO'lL 
Macaroni and ,paaheUI aaltl 
.bove the lenent arocerY 
ace with 81" of pUI'Chuei resultk.1 
from stOre declalolll, The 
that 19~ of macaroni and 
purchuea were ,peclf1caUy 
20,8~ were planned in • ,enem WI' 
by the 'hopper but not II to bran' ~ 
and In only 2.0" of pun:haaea Well 
subaUtutiolll made. A whoppina ~1.81' 
of macaroni and spaihetti 
ure completely unplanned. 
mate profit mar,in on 
uctl is indicatec1 in the ranle 
to 24',". 

Candy and chewin, cum scored. hlah: 
eat of all llema checked in the 1\U"Vt1 
with nine out of every teD bU)'in, dc-o 
clJiona made lnalde the ltare. Snack 

CoDlbnIocI ... p ... Sf 
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D YOU WISH TO AUTOMATICALLY ... 

Manufacture and dry tong goods continuousl y dur "' g 24 h r s 

eve ry day? 

A UTO M 
A 'TI C Discharge the cut and ready-to-pack spaghett i d unl1g 0111" 

.... • or two shifts only. each day? 

.", IF YOUR ANSWER IS "YES," Buhler can best help you salve this P' obi I'm. 

Long Goods Lines 

for capacities up to 1500 Ibs./hr. 

~ FEED -- -- I 
~~ .-

l[ -' II 
I ~. 

A IB C D 

Because BUHLER ... 

I 
i 

E 

Diagram of Buhler 
automatic long good ~ 

manufacturing line. 

Flow of p,odutl 

IIIh,," of lli lln 

Relurn 01 empl, Il ick ,odn 
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MAKE YOUR ADVERTISING PAY 

Remarle. af Clete Haney, Skinner Manufadurlng Company, at the Cast Conf ... nce 

Advertising perfonna an Important 
runctlon In the overall marketing pro
gram of the luceesaful macaroni man· 
utactUf'01r. In today'. era of the .eU ser
vice lood atore, il I. for all practical 
purposes, the only contact you have 
WlUl the con.umcr. 

It I. your only meana of lettln, the 
hl,memaker know about your brand 
aud why she should buy It 

It I. an effective means or telling tb~ 
. tory of macaroni'. nutritional vAlue 
IUIBleltln, new way. In which Jt mlaht 
be wad. 

ThIs laUer is an importlmt function 
that ev<'ry manufacturer should con
olite.r In hil adverUain, program be
caul'!, :u this time, m.lcaronl products 
$c:.)unt for only 46/100 01 1'K1 of the 
tot.tt .tore aalet. 

Despite Itl Impo.~nce, advertlainll 
I. ofttimes the IIl'It thin. to be cut 
when we look for way. to cut cost.. 
Thit it otttimet done becauae It it a 
maUer of expediency, It II euier to cut 
oU • achedule then to search out the 
"Trojan Hone. " in· productiollt pur
chasinJ and transportation. 

At our discussion table we used B 
"make your advertitlnJ pay" a,proach. 
and here are our IUIlestiOftl: 

1. &t up a pro&ram and Itlck with 
It. Hit and run advertising doesn't 
pay, It takel continuity to let ~. 
lults, It I, the cumulative eUect of 
many advertlllni messages that 
helps create salet. Perhapi the beat 
way II to let up a full year'. pro
Iram and - dick with U. 

2. Ph.n your advertitinl well. Deter· 
mine the obJectivel of what you 
want to do. These mllht Include 
ettabllshlng your brand image, In· 
creuln. the use or your product 
throulh recipe advertlsln.. lntro· 
ductlon of a new cut or a new 
pack'le, or (Inning up your dbtrl· 
butlon. 
Whate\'er you objectives are, It is 
well to put them down on paper 
Bnd dell,n your advertising pro. 
i ram to do that job. 

3. The careful .electlon or media is of 
vital Importance. Basically, we al· 
way. want to rP.ac:h the greatest 
poulble number of people for the 
advertiling dollar. But reaching 
them In the mo. t eltectlve way Is 
al.o Important and the objectives 
of your advertil ing program will 
. ometlme. dictate which media you 
Ihould ule. Here are lome or the 
thlnl' that can help you to eval· 
uate various media you mllht 
want to ulle for your eonsumer ad· 
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v e r t II lng, thlnp that wlll help 
make the dollar you Invest In med· 
la pay ouL 

N."r-pera 
It II euy to wellh one new.paper 

against another by comparin, cLrcula· 
tlon and Une cosL These fllUres also 
help u. to compare the number of peo
ple you reach with newlpaper a,ainst 
the number you mlaht reach with rad· 
10 01:' televillon. 

The po.IUvn of your ads In the neWi ' 
paper ls abo Important and you should 
uk your alency to 'peclfy the food. 
page or the women', pale - otherwise 
your ad may wind up next to the obitu· 
ary column. 

Food daYI vary from market to mar· 
ket and you should make l ure that 
your ad II appearln, on the rllht day. 

RadIo 
Like new.papen, radio can be m~u· 

ured. Rating are avallabl~ In practl. 
cally ~very mark~L In the purchase of 
radio how~ver, there I.a one thin, to 
guard alalnst - many statiOnJ quote 
the Ihare of audience they have. It iI 
Important then, to determine what the 
total Iiltenlna: audience il. In lome 
markets there mlaht be 10,," of the 
lets tuned In, while In another market, 
20% of the radio homes mllht be tuned 
In. 

Another fador that can make ratlln 
dollan more errt!ctive II schedulirlJ 
and buyln, the time 10 that It reachea 
the rlsht audience. We w111 dh.CUJI this 
matter further In televLslon, and what 
we dlscUllll there, can allo apply to 
radio. 

T.lnilioa 

In television there are a lot of 
that you can do to make your 
go rurther. While nlght·time .u'II.,~,,, 
are alway. much greater that 
audiences, the COlt of night. time 
10 ereater, 10 .0meUmeJ you 
able to reach 0 greater number 
pIe per dollar ulin, mornlna: 
lernnan time. 

Now, about the rllht audience - for 
macuronl products, moat companlCl 
prefer to reach the housewife. Thil carr. 
be made extremely effedive in 
markets where the ltatiOns have 
maker .howl and do food demonst.;. 
lions. Macaroni 106 10 wen 
many foods that frequently 
economist dolng the Ihow wlll 
catonl In the preparation of a 
cl'l for another product luch .. 
rilh, ham. or cheese. Thb UluaUy 
. ults In a rree ride for any brand 
macaroni that happens to be advertiJed 
on the same program an another da,. 

At our table, there Wti coftlJderable 
diacuaslon on the selecUon.I of audIen· 
ces and one company reports rrulUul 
results from 0 kid show. 

Thla brlnp up another factor in 
televbion raUngl that can be helpful 
to you - most tel~vlslon ratlnes Ihow 

' the percentage or men, women, and 
children composln, the audience. 

Where lpot commerclab are pur
('hased. the materials: sent to the .tn· 
tlons can play an Important part in 
making the advertlaln, dollar ,et r.!o 
,ulta. U live commerclab are Ul8<1, 
they must b(! cry.tal clear as to whllt 
the talent iI to do with them, and yeu 
must be lure that the ntcell8J')' ma .... 
erlall are available for the produt . 
tlon of the commercial. Tho IJUf'8 wa:', 
of course, of gettinl your meuale t:. 
the audience In the way you want theJ 1 

to ,et it. b to use 111mJ. The COlt (f 
fllma varies considerably, but lOrn ! 
good I' minute commerclalJ are no" 
produced for .. Jow u four or flv! 
hundred doUan. 

You advertblnl aJeney, of counl ', 
can be most helpful to you on the If· 
lectlon of media. The important thin I 
is to let them In on your plannlnl an,l 
dertn-: clearly. the objeclIves you wla, 

, to accomplish, 10 that the a,ency call 

work effectively for you. 
4. Merchandise your advertialn, well. 

Infonn your .. lea: force well in ad· 
vance of your schedules. Give them 
materials 10 that they can lnfonn 
the trade of what you are dom,. 

CoDllautd 011 Pqa M 

TUI MAc.uONl JOUaHAL 

How Betty Crocker is helping you 
make more sales 

aetty Crocker encourages homemakers to serve Ipa· 
ghettl, macaroni and noodle main dtahes orten with acorN 
of intriguing' recipes in all five or her popular cookbooks. 
l'opular cookbooka? Yes Ilrl Nine million homemakffll 

use lhem regularly. 

General Milia send. .paghettl, maearonl and noodle 
rl'Cipea and photographs to neWlllaper rood editors across 
the country lor use In their column •. 

Betty Crocker creates special recipe bookleta lor pro· 
motlon·mlnded manulacturers to dtatrlbuto to their cus· 
tomers. Aak for the new, lull color macaronl,spughettl and 
noodle rcclpe booklet hom your General Mills salesman. 
(Available In U.S.A, only - at leM than printer's coat,) 

A consultant to America'a homemakers she provides 
advice and reclpee tor macaroni producta. La.st )'ear, 

Phone and Peraonalized Letter Service alone, 
.h" h,.I",'" 10,000 women prepare taaller meale. 

Helping pave th,!' way ror euch ('ull your salesmen 
make is America's fi rst lady or rood, tll(! highl)··tlOSIICCled 
nelly Crocker or General l\t ills. 

She shows )'our CU ti tolllefH ho ..... to use )'our macaroni 
In glal1lorou.'I main dishes (or company·atyle l'nterluining. 
And she demonstrutt'S ho ..... they cun economize with 
noodle hot !Iisht'S. She tells them how euay it i8 to fix ne ..... 
sJlaghettl meals, how delicious und nutritious l1lacaronl 
products are. And the women believc and buy becuuse 
Uelly Crocker helllS them in crcating u "arlety o( mae· 
aroni dishes .. • dishes that ulready havo proven to bo 
popular with Amerieun (amllil'S. 
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RETAIL FOOD ADVERTISING 

"Food advertllln, in new.papen to
tals about .500,000,000 annually", atated 
Mn. Marje Klefer, executive director 
of the National Auoclatlon of RetaIl 
Grocers of the United States. befoN! • 
meeUnl of the Advertiaina ExecuUvei 
Club In Chltaao !"teentl)'. 

'11111 advertialn, 11 destined lor a 
bI, chan,. from "prlee 111Iin," to more 
creative cop)' and Jayout ahe continued. 
"Retane,. know they mUit Ule more 
In,enulty and ere.Uvlt)' in advcrtillng 
to convey an underatandlna: of the CUl
tomer'. attitudes, wanb and needl." 

The modem homemaker buy. "an 
Idea'" not a prleej ahe buy. famUy en .. 
Jayment, not an Item. She expectll 
aublance from the retailer, and that 
includes bettef! food. advertialn, _ ad. 
vertllln, that wlll ,Ive her Ideas tor 
• famJ.ly or company meal. 

"The enterprilln, retallen I work 
with rely heavily on trade publications 
tor ula and promotion Ide ... " Mrs. 
Kiefer atated. "Trade ma,ulnes in the 
food field provide the manufacturer 
with an addiUonal ulel force. Good 
trade advertlsln, hu the advanta,e of 
lel11n, the retailer direct aome practi
cal, proven aalea Ideu for .tore dilplay, 
promotion and for advertilln, the prod
uct loeaUy, 

''There 11 more to t " de advertllln, 
than puttln, in the name of the prod
uct land a few off·tarlet remarks," .he 
continued, "Whether It'l trade or con
lumer advertllln" copy and layout 
have to put the meoale across to the 
people the ad 11 Intended to .el1. No 
ad don a blanket Job of lellin,." 

Mus Mtrdwldlslag 

In dllcuuin, mao merchandllin, for 
Individual cUitomera, Mn. Kiefer .aid 
that checkups and lurvey. Ihow that 
while women Ihop~rs approve of 
mechanization, they don't WlUlt the 
whole store to operate Uke .n Utem. 
bly line. Shoppers want to deal with 
fricmdly, helpful and efficient flesh
and-blood people. A woman ahopper 
wanta to be Independent and cher1lhed. 
at the ume time, .he added. 

Commenting on the youthfulneo of 
todaY'1 youn, homemaker, Mn. KIefer 
.ald that In 1959 there were 272,000 new 
bride. aled 18 and younler. ''They 
conltltute a mllhty bll market, and 
food retailers nationwide are Ilvln, 
mOI'e and more attention to their Ihop
pin, needa," Ihe .ald. Guidance for 
younl homemaken In the purchase 
and Ule of prociucll 11 an Important 
part of merchandllln,. Advertlain, 
Ihould aSlume aome relponslblllty for 
helpln, thele younlltera and their fam
ilies eat beUer. 
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Bem1au 8JUtmtDU 

At a recent "Food Store Manalement 
Seminar" ' POnJOrec! by the Aur.c:laUon 
at the Unlver&lty of ChIcalo a panel 
dlscuulon on folJd .tore advert1aln, 
was held. 

Partlclpatin, on the panel were Ar
thur Leemls 01 Minneapolll, Minnesota, 
director 01 advertllln, fClr Super Value 
StOrti, Inc., panel moderatori Geor,e 
E. Hooper, Chlca,o, adverUaln, counsel 
and account executive wJth the Bureau 
of Advertllln, of ·the American Newa
paper Publilher. AssodaUoni Donald 
Davidson, advertu.ln, Wei represent.. 
Uve In Chlcalo for Ladlea' Home Jour
nal; and Budd Gore, advertllln, man. 
a,er of the Chlcalo Dally Newl. 

DlscuuloRJ, relatin, to the meana of 
Improvin, the qualtty of advertllin" 
indudcd: (I) do-it-yourself methodJ 
that utilize art and layout .ervlcea I_ 
vailable to food retaUen from commer. 
cial firma, u well II from the adver
tlalng departmenll of Joeal new. paperlj 
(2) the creative servles of a qualified. 
advertlaln, manaleri and (3) the types 
of .ervlces an advertlain, aceney can 
provide. 

It wu .,reed that .Ince women read
era of .tore advertllln, think in terma 
of a complete meal, .tore advertlain, 
should Include Ideu for menus u well 
as recipes for appetizln, dlahel featur
In, the prociucll advertlled. 

"Women ahoppen want to be sold 
creatively and they like to aee the fin
IIhed dlah In the ad," Davidson .. id 
"Tell the woman .hopper about your 
store and III prociucll in her own lan
guage. Women have a lanluale all 
their own and retaUen will be wlae to 
use It In advertlain, copy," 

Davidson deserlh~ the 
and layout aervlen cutrenU: aVI"", It 
to retaUen who are leakIn,. ualatan:e 
in prepmn, their own 'ada. 'tie warned, 
however, that these lervlen are onl1 
an aid to ,ettln, the retailer atart,ld, 
in the rl'ht dlrec:tJon. Preparln, an ad 
that represents a Itore requires ha~ 
work and inleDulty, Davldaon added. 

Leemll, who acted as panel moder •. 
tor, IUlieatcci that the beat .tore ad 11 
one that .elll both the atore and the 
products. "Every ad Ia l.nJtitutionll 
whether 1\'. planned that way or 
he IBid. "It conveya a true or a 
picture of your atore." 

Apatl" RROmmtaded 

Ac:c:ordln, to Hooper, mOlt 
lupermarket industry in the 
States could benefit by the .. ,NI,,...I 
a ,ood advert..laln, aleney. 
could not. he aalel, are the IUllen" .. ,ket 
operators who feel they 
thin, for tbemaelvea 
lOme who are not prepared 
ly uUUu the services of an 

"Your advertlain,lI your ch,ora,ct.,r,· 
Hooper &aIel, "and character 11 every, 
thin, in business. Research expert. 
call this character the '1m"e' or per
aonalltYi basically they are one and 
the same, for It iJ the aum total of hoW' 
and what people think of you," 

Two buic areas where a quautled 
a,eney can help the lupennarket oper
ator are in copy and relearch, he aaJd. 
"Ide81 make ada and lellln, !deu with 
c')py and U1U1trationa Is one of the bll 
re8lOna why ,upermarket operators 
need trained. experienced people w!lh 
c rea t I v e backrrounda, unfeUen1l 
by other atore re.apoDllbUlUea," he adel. 
ed. 

Hooper advised retallen to read tl ,e 
women'. pale in the newlpaper . 0 

learn how an expert - the womu·. 
pale editor - talb to women. 

Gore, the fourth panel member, ... :l 
that no one can ,eneraUu about fexd 
advertiJin, Jx:.cauae the retail food bus .. 
nOlI 11 more local in charader and 01' 
eraUon than any other bUlineu. 

To Attract CualolPftl 

U an advert15ement 11 to attract II 
many cuatomen II poratbJe to Ue 
atore, it Ihould poueu, , ac:cordln, to 
Gore: (I) a .trlkinl, attention-wJnnlrl. 
layout; (2) attractive, hun,er-1nap1r1Jl. 
artworki (3) perluulve headlin811 Uwt 
lell: and (4) .uUlc!ently detailec~ 
dinchinl·the-l8lea body copy, 

'-roo many advertilementa are atm
ply deviled to meet the IChedule m. 
ated by ' the wheel of the weekly cal-

COAtlIlUN oa Page n 
TUI MAc.uONI JOUINA£ 

COMMANDER 
LA.R.A.DIIIE 

Urn-m·rn goodl Sure improves the disposition 

when the inner man is well filled with 

those yummy macaroni products made (rom 

Commander Larabee's Com~t No. 1 Semolina, 
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::Z::;>~'~:D'P~ 
A DIVISION 0' AICHII-DANIILS-MIDLAND ' MINNEAPOLIS 

IS 



SHORT CUT PRESS 

""" 

, h xclusive combination 01 
t lira cost can offer tee C t Press look It over 

other short cut SPhres:'C~~e~r:ss:s. Meet the Demaco s~:ryrt d~lall a blmeflt to you 
In Demaco or f floor inlet to base - e Ilr mixer with over 

I Demac~ engineerl~~e r:~lusive fun vacuum over t~ein~n w!ter cooled screw 
I':: ." •. ,., rigid fram~. . Cool running with a long we r cast steel die platen, 

vacuum mild mg.,! h" stainless steel feed screw -d devices for operator 
j "forw~r p.1 Cit lengths plus all approve I uniformity a cu • 

1000 lBS, AND 1500 lBS, PER HOUR, 

nd long goods spreaders. 
in combination with sheet formers a . I the feed mew with no 

'I f ed hom mllter 0 ' sin
n
le mixer with gravi y e b d with or without vacuum. 

' h Pr ess (on e use flam one miller 10 Ihe 01 cr. 

ACHINE CORPORATION 
FRANCISCI M OOKLYN 37, N. Y. 

METROPOLITAN AVENUE, DR 
EVerg.lOn 6·9880 
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! 
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NATIONAL 

Theodore n. Sills. public relalions 
counsclur lor the past decade to the 
Nationnl Mocoroni lnslitutc, the cdu. 
caHonnl arm of the National Macaroni 
Manufacturers Association. obscn'cd at 
the Winter Meeting thot there Is much 
mure lu a promotion thon setting 0 
dale lind then sllllnl: back to wntch 
the prorils roil In. 

"A promotion Is not just on Idle thing, 
II Is lin excuse for action nnd you 
onlr get oul of it whot ),ou put Into 
ii," Sills reported. 

Once 0 promotion has been set and 
its theme or cool selected, tho I Is the 
time for work. Without support Q pro
motion is meaningless, nnd it Is up to 
the food processor. manufacturer, or In
dustry to provide the punch that will 
make the promotion a success, Sills ex
plained. A Good solid promotion is 
bocked up with od\'anc~ planning. ad
\' ~ r t Is lng, publicity. m~rchandising 
themcs and sales aids '" plus enthusl, 
asm in the promotion by its sponsors, 

Among the promotions discussed 
were Notional Macaroni Week in Oct
ober. Ihe Eosy Fixin' Casserole cam
paign in January-February, and the 
Carnalion Lenten drh'c with green 
olives - luna - and noodles, 

Galltry of Placements 

A gallery of typical placements in 
mU&;(lzim:s, newspapers and Sunday 
supplenll'nts wcre disp layed around the 
meetine room as Mr, Sills reported on 
lust year's commodit~' promotion place
ments and thtm discusscd this year's 
merchandising tic, ins along wilh the 
publicity theme uf Macaroni Salutes 
thc Fift)' Statt,'s, To ft.'cognize the con
tributions mude by each 01 the fitl), 

stutes to the world 01 good lood. l'ach 
month durin&; the ~·(.'or scvernl slates 
and t1wir lavoritt.' rood prodUcts will be 

... 

MACARONI INSTITUTE REPORT 

1" .. " , 

f.J ~ ' ~ 
~. 

\q\~~1~U,~ 
Ted SUb II dallied by a full page featUre In Ihe Miami Herald headlined: 
"Macaroni - old food. new lreal'" 

spotli=~t(!d , (Sec the Solute tn tht' 
East CChI"u l States on page 22.) 

Photos lind recipe piece 01 these 
"Fuvorite Son" foods either cumbined 
with Inul'an.ni pr"ducts Ilr on a menu 
with 11ll'1n arc bl"inll rl' lensed '0 dally 
and \\'l'ekly newspapers, fyndicnteQ 
fuud t'ulumnl~ts lind to rlldlo and lele
visiun humemakl'r ti hows. Sills ex
plained, Four states ur more will be 
('overed eUl'h monlh \\'Ith a special pro
I:nun Sl't asidc durin&: the yeur for our 
lwu r.ewe~ 1 slt' ll'S, ,\Inska and Hawaii. 

The J959 "l\1nl'arunl and ... " theme 
'.\'IIS CUl1l'l'i\'l'tl and executed 10 keep 
thl' maeMoni famll\" tealned with e\,
l'ry puss iblt' rclntl'd item in the pub
lic cyc throughout the year. In uddl. 

tion to the massi\'e program carried 
on by the Institute. on intensive cam, 
pailln \\'!lS made among other food 
publicists to includc "Macaroni and 
in their own releases. 

Both phases 01 the program paid " If 
withoul outstanding results - more 1.',,1. 
ur; more space in women's pages. s) n, 
dicated columns. magazines, Sund~~' 
mOllazine sections. radio and tele I' 
slon; plus a whopping bonus 01 J }o 
releases sent out by cooperating org', 1. 

izations at no cost to the Industry. 

Many Releue. 

In Ihe course of the year, o\'er ~ 10 
rt!leasl's were sent out by the Sills, r· 
conization on behalf of the Natiot)1 
l\Iul'aroni Institute, TheS(! releases ..... ( 11 

to e\'er~' lood pub licit)" ('utlet, and 8)' 

peored repeatedly in all types 01 med j 

As an example of the acceptance ,j 

Ihis materiol b)" editors. results Ire r. 
the l\Iacuruni Wcek campaign report d 
li five percent increose of use over 1[1 ~ 
for rodio Dnd telc\'ision releases; 1. ~ 
clip sht'et drew an additional rifte' n 
Iwrl'ent in photograph requests; 01 d 
the ('olor releases had twice as mal,. 
placements as the prl!\'ioU5 year, 

During ID59 exclusive stories we e 
rl.'il!ased 10 publications that were n ,I 
rel!ched by the usual channels, Son e 
(If Ihese were mat mailines to smto U 
to ..... n daily and weekly newspapers. 10 
the nt'gro und labor press. stories ar.d 
plHltographs to cookbook and textbook 
l'tlilors, and the professional home CCtr 
nomlL'S magazinl'S. A special mailing 

TilE MACARONI JOURNAL 

IS.l made to all major consumer 
• rm publications with exclusi\'e 
.<11 fur Ihe l'oming year, along 
,. letter to alert the editors 10 
.ur "around Ihe rifty stotes." 
I ll'~ on the nl'WS nnd sports pages, 
"l'ke\'s nnd uthl'r rudio·tclevision 
naIl11e,;. plus news commcnlury 
• and m'w~rl'els nil carril'd the 

,rllni publ~. lty u31\ for yardulle 
., ~ 1050, 

.,danG ll~ till' line were photo~ und 
: U'~ which npprarcd in scores of Gro
, tn.dl' publicnliulls - publicntiuns 

:h fl·uder~hip in the eroc('l"!-' chains, 
bi~ indt'pl'ndl'nt supers. lind till' 

:,mtary and coopcrntivt' stores. Nu
nnl trndl' maGazines nlone with re' 

' ''" :1 1 und stntt' bonks a\erll'd the re
I ltnd curried thl' story on milcn· 

n,m. Its \"ersatility and its prulllutiunal 
Iln .gmm 10 Ih(.' bUYl'rs, brokers und to 
1ll.<fIufncturers of relatl'd items. 

With the withdrawal of the films 
"StaG Party" and "Usc Your Noud lc" 
fWIll tl'le\"is!'lh public 5et\'il'(' showing;; 
ulh'1 :'ome 600 pl i< I~ments in two and 
a haU rl'ars, Ihe Uourd 01 Diret'lors 
aUlhurizcd Sill s to de\'('lop a scripl to 
I,t, l'"o~iderlod al the summer coO\'en
Hun fur a new cducational film, Addi
lIull:11 udc('rlisin&; in "What's New in 
1I ' ·IIlt' Economics" beamed at thc youth 
1l.:orkcl \\'us also authurized, 

Macaroni Gains In Canada 
\' ,,]Ul' of foctor), shipml'nts in the 
" anoni and kindred prudu(,ts indus

III Cnnnda rendled i' record total of 
.;:,\,000 in 1058. IUIi:er by 10.2':; 

11 1!l57's previous higJ. IIf 513.294,000, 
rll ine to the dominiu.:: .... ureau of 

'I, III'S' finn I fi llures in the industry 
r l Number of eslablishml'nls rose 
, frum 18 in 1V57, nnd thc number 
milluyees ad\'unl'l'tl 12,4',-; to 778 

a 692. Their sa laries and wages 
almost 20';; 10 52.187,000 from 

~ .i.OOO , Cust of malerials increased 
lu 51"74 6,000 from 50,905.000 and 

ll" uddcd by manufacture nearly 
t" 50.811.000 [rom 50.038,000, 

'hqlllwn1s of m:tcaroni, spUllhetti, 
' II ln· lli and n(ludles climbed ovcr 

III \'ulumc tu a re{'ord 112,B49,OOO 
t lOIl! IID,1I07.000 Ib, in the prcl'cding 

.1. .. nd Werl' uln,.,st Iriplp I!JH's low 
.1 uf H0425.000 lb. VaiLll' uf Ihesl' 

!pmcllts ruse IIvcr 20';; ttl n Ill'uk 01 
:,ti!in,OOO frum 51~,H7,000 u yeur cor· 

:Hld \\'IIS six timcs Inrger thun Ihl' 
" 1oot.,1 of 52.251,000 in 1042, 

New Product 

'\&)1 has nddcd macoroni wilh 
t llt-l'Se Sa\lel' 10 its Ann Pagc line, The 

prudm'l. puckt'<1 in 15 1/2·ounce cans, 
sells fur IU cl'nls . 

New Recipe Book 
"Spnialt ll's of the I'lousl'" is the title 

- lind durum wlll'at nWIIl dishes is till' 
subkt'l of Ihl' nt'wly rl'\'isl'd hum(" 
nmkl·r' :, t'l>fl~( buuk. nu\\" IllUdl' !I\"ail· 
uble fur quanlily dlstnbutiun by mUt·a· 
runi mnnuful'lW'l'rs, 

Salll))lt' ('Ople!! tlf the rl'l'ipe booklcl 
\\"l'I"t' !::n·I·It'd l'nlhu sluSlil'ully lit thl' 
mid,JlIllunry IIll·l·ting OIf thl' Nutionu l 
i\ lm'ul"lllli l\lnnufi\l'tUJ"Cl"s A:,~o('iu tioll in 
Ftoritiu , Nuw, with II IIl'W ('UCl'r des i~n 
lmd minu!" dumgl's in copy, lill! huuse· 
h,.ld· l" lw lll,ukll-t is rl'mly fur natiunal 
tiisi nbullllll. 

"Spl'dall il's" is till' hOIlll" sizc version 
uf "El'un.,mll'ul G"urllwt Entrl'l'S," pro· 
dun·d in i!15!1 wit h till' hl'lJl ul thl' No
tilllwi 11('stllul"lml ASHIt'mtlUn. "Spl'l'ml
t ll'S" was prudunod by till' 0 u r u m 
\\' hl,,11 lnstitutl', Ourum Crowcr:; Assu, 
('!lItlun IlIId tht, NatulIlal t\ lat'muni In
stitull", T IU' rl'l"iTll'S lin' frolll tup-rankt'tl 
I"cstaurllnls IIl'russ tilt' nation , l'oll1piled 

by the foud cOInsultanl , Albl'rta ~1. 
~1;.d-·urlant:, 

TWl'nt\",fj\'t' IlHll'ufion i, lu,od ll' and 
s plllo:lll'tt~ maUl dishl'S un' i\tusll'llted 10 
full·('" I"r. Thl' buuk l' mphl1 ,~ l ll'S Ihl' 
rdatl\'e!\' luw "I1'oril' ratm~ " f durum 
nWt"an'I; ' f' H'lb - al.l"ul a :!OO·t',.I"nl' 
.'unl nlmli"n Jl t·" two OIUIll'{' sl,' l"\'lI\\;, 
DUI"IlIl1 I ~ t ',~ lah'I ,. Ill"d a ~ II standard of 
quahl~' Tht· l1ulrl<'nt l·"nlntoulmll of 
manu'''ni food ~ j,; dl '~ I' l'Ibl'd , 
Thi .~ 1"lIlSUlIler n·dpt· hu"k h· t ~ till' 

h"uH'lI1akl'r dlU,,~ t· btJ lwel' lI pl:1I1l nnd 
farll'\", IW'l1Ian aut! j;OUrllll·1. Ilwnu,. 10 
\"an: hN IlIlJle "ffl'rln !::,;, E\'l'r,\"da,\' fam' 
il~' 'Illl'ab 10 Sllt 'l'iill CltTII,· I"n dlSlws an' 
11.~ \t ' d wilh h'p'quall1 r phutu~ , I\n ill.!' 
dill"nal l" IX n 't'l llt· ~ u~gl·," "f1n ,. un' lI" t· 
l·tI un IIIl' last pa!:ll' - for Ill'l("nruni 
Slllt- tlblu· :" :'II\I('('S "I" drl'.~~l ng ,; , 

"Spl'I' lalt it's" b lI\"lllh.bl,· :II 11 :,pl' l"Ial 
hd"w'l'usl, print · run prin' - 5H9,OO 
Tn-r 1,000 l'"pil'S. "Yuur Brand" IIlIlll'lllt
H1g abu is "f(l'l"l·d at pnllll' r'~ l· .. "t , For 
further mfurnmli"l1 and dl·tail ~ yuu 
m ll\' wrill' to Ihl' DUnllll WiIeat In"h· 
tut;" :JOO Wl'st Jacksun Uuult·\"ard. Chi
l'a!::" ti , IlIillllis, 

-----

"YOUR BRAND" 

.,.,..,_ .......... -.... ' ... , .. .... ....... " ..... ~ .... .. .. " .. ~ ." ... -... 
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ADVANCED TECHNOLOGICAL IMPROVEMENT~. 
Save Space - Increase Production 

Improve Quality 

*NEW 

**NEW 

NEW 

POSITIVE SCREW 
FORCE FEEDER 

improves quality and in:reas .. production of long goods 
short goods and sheet forming continuous presses. ' 

3 STICK 1500 POUND 
LONG GOODS SPREADER 

increases production while occupying the same spoce as 
a 2 stick 1000 pound spreader. 

1500 POUND PRESSES 
AND DRYERS LINES 

now in operation In a number of macarani·noodle planh 
they occupy slightly more space than 1000 pound lines: 

These presses and drye .. 

are now giving excenent 

resulh In these plant •• 

* Pertent PendIng 

** Patented 

MACHINERY CORP. 
156 Sixth Str.et 

Brooklyn 15, New York 

CUT MACARONI PRESSES 

• !I"' """ OSC, - 1000 pound. capacity per hour 

600 pounds copacity per hour 

1,;)Jlod,1 LACP - 300 pound. capacity per hour 

MACARONI SPREADER PRESSES 
BAFS _ 1500 pound. capacity per hour 

f.+u.~lod,1 OAfS - 1000 pound, copaclly per hour 

600 pound. capacity per hour 

PRESSES 

* 
- ~ UALITY -
RODUCTION 

ONTROLS 
ANITARY 

PLANT 
156-166 Sllfh Slr,1t 

155 -167 Se" nlh Strllt 
\! looU,n 15. H,. York 

-
-

-
-
-
-

CONTINUOUS 
PRESSES 

Model BSCP 

A controlled dough a. lOft 01 desired to enhance texture and 
appearance. 

POll,lve Icrew feed without ony possibility of webbing make. 
for po.ltiye SCfew delivery fo r production beyond rated 
capacltlel. 

Sa fine - 10 pOlitiYe thot prellel run Indefinitely without 
odjustmentl. 

EOIY to cleon and to remove attroctlye blrdleyed Itolnicil 
stecl housing mounted on rugged Itructural .tccl fromo. 

/lm&tette 
......................................... MACHINERY CORP. . ........ .. 

.. 



SALUTE 

The Notional Macaroni Institute so
lutes the Enst Central Stoics of Ken
tucky, Tcnnc!'scl', Ohio Dnd West Vir
ginia in Mil)'. 

Bluegra .. Be Votunl"n 

Kentucky. orten coiled the Bluegrass 
Stull' becuuse the grnss Ihnt covers Its 
I,.'cntroi rulling land bears tiny bios
!!iOInS III u dusty bluc color, is (amous 
throughout the world (ur the breeding 
of fine race hUfs!!:;, liS well as the pro
duction of ufchnrd crass nnd bluegrass, 
luose·lenf tnbacco Dnd hickory-cured 
and sUGar-cured horns. 

Kentucky Is rich in folklore of the 
frontiersmen like Daniel Doone who 
blazed the Irnll for the first settlers. 
Abraham Lincoln. Jefferson Do\'is, and 
Kit Carson all claimed Kentucky DS 
their birthplace, while Sll'phcn Fosler 
immortalized the stotc with his beautl· 
ful song. "My Old Kentucky Home." 

Tennessl'(! hus lone been called The 
Volunteer State because In every war 
sim'l.! the Rl.!volutionarr Wur It has sup· 
plied two or thrl.!e limes as many \'01-
unteers as were called for by the Fed· 
eral Government. Famous for its pure· 
bred Jersey cows and perfectl)··pnircd 
mull' teums as well as the Tennessel' 
walking horse, Ihe state produces corn, 
cotton. lubacco, strawberries. potatoes, 
peus nnd PI.!UIlUts fur national markets. 

Its lung Ilrowinll sl.!oson makes Ten· 
Ill'sst'e 0 c!'eat truck·formlng state. 
Frum carly summer to latc fall cab· 
balle. tmnlltocs. sweet peppers. are 
IrUl'kt'<i lu murkets. Large qUillltities of 
s trawbe!'rit's, blueberries und blat·k· 
berries ure Jll'Ut'CSSt-d in Tennessee's 
qukk·frt'czinG plants, 

Buckeye. 8t: The Coal Bin 

Ohio. !Ill' Um'keyt· Slate, rt'ceh'cd its 
pupillaI' litlt· IIUl'r till' Irl'l's which unce 
l'U\'l'I't 'd ils hills alld plains, Throuch· 
tlut its histur\'. Ohlll has bl.!t' ll noll>d 
fur II~ sllns ;;nd duuChtCl's who have 
plily,'d u IC:ld inc wit' in dl'\'eluping 
"lIr 111111011, AbUli1 Uill' out .. f fi\·t· Pres· 
id"llt s IIr !Ill' United Stutes has come 
fr"m tlil' Ihll'kL'Yl' Stall', Thomas A. 
.~djs"n IlI1d till' Wl'i~hl bl'Utlicrs in the 
field "f il1\'t'lItiull; U. F . G"udrich lind 
lIun'l'Y Firl' ... turw. dl'\'elujJcl's of till.! 
!'ubL.,1' t:: .... ds IIIdustl'Y ; military leaders 
UI\' s s.' ~ S. Gl'ltllt. Willi:U1l T , Shermon 
an~1 I'hllip 11 . SI\l'ddim . 1111 cioim 
Ohi" HS Illl' ir bLl'thpl:ll'c 

Ohi" has ull Ih ~' 1I11,'"rlllnt udvant· 
ilJ.!l'''; fur illllu::triul dl'vc' 'Illllenl. It hus 
J.!n'at Ll;llural n'~uutt'l'S, un nbundonce 
"f raw llIat l'du ls :nul Iud within its 
.. wn hunit'l's "I' 1H'1I1' by. l'xt'l'Iil'nt land 
alld w:IIL'r Il'iIllspul'lutiun fndlilil's. nnd 

11 

TO EAST CENTWAL 

Noodle Chicken Bak, with .. lad. fre.h 
milk and .lrawberrl ... 

a fa\'oroble locotion for rcochlng large 
markets, Along Lake Eric Is one of the 
!l'adinll crape, npple and Jlf'ul'h produc
inc belts of the United States. The 
largest mark('t in the world (or fresh· 
water fi sh is in Sandusky, Agricultural 
produl'!s include corn, dairy products, 
hllCs and pork, ('ggs ond poultry. cuttle 
und \'Cgetoblcs. 

West Vlrglnlu. somellmes culled the 
COlli Din of the World, has huce de· 
po~its of soft l'ual and mines more of 
it than ony other stole, One of the in, 
dus' riol cht'mical centers of the United 
SllIl,!s lies in Ohio's Knnuwho Volley 
where 111\ the natural resources nrc 
u\'uilablt, (or producing modern liynthe· 
lie materials. 

In thl' \uwlonds of the Ohio and PD· 
tomac rivers lind the \'allt')'s between 

Hal Tip for merchancU.lng. 

STATES 

the mountains, West Virginia produ( :1 
larce crops of opples and pench, I 
Other frults grown widely inchde eh! r· 
rles. grapes, pears. plums. ant! quine, s 
Herd of purebred Hereford ca :t1e, d: i, 
r.Y products. chickens and eggs, pOll· 
try ond hogs are found in mar,y s( c. 
lions, 

Accompnnied by a salod of t;le mal1)' 
'.ruits thot the East Central States (l r, 

chords pour into the national mark et 
basket and a dessert of juicy straw. 
berries with sherry·flovored custard 
sauce, the distlnctl\'e me 0 1·ln·a·d i ~ h 
Chicken Noodle Dake pays tribute to 
Kentucky. Tennessee. Ohio ond Wl'st 
Virginia, 

Noodle Chicken Bake 
(Makes 4 servings) 

tablespoon salt 
3 quorts boiling water 
8 ounces medium eee noodles (obout -I 
cups) 
2 cups sour cream 
I clove Ilurtic, crushed 
3/4 cup s liced pitted ripe 01h'e5 
1/2 cup chopped almonds 
2 cups diced cooked chicken 
1· 1/2 teaspoor.s salt 
1·1/4 teaspoons pepper 
1/-1 cup chopped pursley 

Add I toblt'spuon snlt to rapldl), 
boilinG water, Gradually add noodlc, 
so thot water continues to boll, Co .. k 
uncovered, stirring occasionally, un 'j] 
tender, Drain. 

Combine noodles and remaininc i \
gredienls; mix well. Turn into Cfeos"d 
2·qunrt casserole. Dake in s low 0\' n 
(325 ' 1 25 minutes, 

Post4lenlen Promotion 
Tuna Casserole Cortina. a deliclo 15 

cumbinution using eight ounces of [' ;11 
noodles. spaghetti sauce mix. lUI il, 

r:nnned tomlltul's nnd cruted cheese, if 
Ihe subject Ilf a post.Lenten promoti n 
by Lowry's Foods, Inc .• Los Angeles. 

For trying the recipe lind moiling n 
the empty spUllhetti sauce mix par (. 
age. the housewife receives 0 25 cc \1 
refund, 

Prmnolional mllterials include 0 "H II 
Tip" full·color display card, uttracth ~. 
I), illustrating the casserole ond : II 
pruducts used in it, tear·off recipe po Is 
with coupuns, ond ad mats in thr!f 
sizes, 

Nationul udvl'rtising, including coa~ t· 

AFTER YEARS OF RESEARCH, EXPERIMENTATION AND ENGINEERING, 

ft!l@!li!!lJ@!i]]HAS ADDED THE MISSING LINK 
TO ITS DISTINGUISHED CHAIN OF COMPLETELY 
AUTOMATED MACARONI PRODUCING EQUIPMENT. 

a SPREADER which combines slow extrusion for a superior quality 
product with top production for increase in votume; a SPREADER 
which extrudes uniform stick patterns for minimum trim and an 
eye-appealing product of invariable smoothness. color and can, 
sistency; a SPREADER which produces continuously on a 24 hour 
daily operation with the Clermont VMP·5A. 2000 Ibs/ hr press
"The Greatest of All Long Goods Presses." 

This SPREADER is destined . like other Clermont long goods equip, 
ment. to meet the exacting requirements of particular manufac· 
turers, After you have studied the features of this machine only a 
personal inspection can reveal the full measure of its superiority, 

VISIT OUR NEW ENGINEERING & ADMINISTRATION OFFICES. 

to·coa~t t('le\'ision over CBS and space WI '10 •• ' .,j';';;J,rJ "'''''''-'-'' .. , .. ,:,;J 
in Good Housekeeping mogozine, bark 
up this promotion. 280 WALLABOUT STREET BROOKLYN 6, N , Y., U. S.A. 

TUE MACARONI 
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The EIIII Come. Of Age 
f,om H,nnlngN" Headline. 

We aU remember 1852 as Adlai 
Stevenson'. "Year of t.he Ellhead". 
It appears as thauah 1960 may be equal. 
Iy well remembered as the "Year of 
the E'I", Especially it we judge by 
the way newl media In recent months 
have been carryln, the story of the im
portant role which the egg 1a playing 
In our dally lives. 

Three times durin. the summer 
montha of 1959 the New York Times 
ran front pale stories about United 
Stalet alii production, some of the pro
blem. Involv!n, ell production, and 
methodJ of -ncoura,ln, people to we 
elg proc!ud •. The Wall Street Journal, 
too, aave ita front pale thil past Jan
uary to an important article concern
ina the ell producer. 

Radio and tetevillon dl.5cusalons have 
8110 been focUied on the fanner. prob
lem of ,etUn, a fair price for elP 
produced this year and on way. in 
which to Increase the per capita usales 
of e,p. E.I' were most · recently in 
the new. alain when Jlrnmx HoU. 
promlled aid to the en fanners 
throu,h the Teatnlter Union. 

RHIODI for 1m ...... 

Why hili all thls additional interest 
been lU'Oused In the ell market during 
the put year? The reasons are two
fold: The primary reason, of course, 
hu been the very largo production ot 
e,.1 durlnl the year which made large 
quantities available at relatively low 
prlctt. Inumuch 81 the producer mUlt 
.urvlve tinanclaUy, it :. 01 overall im
portance to all parties coneerned that 
he receive a fair retum for the egp 
produced for the eventual consumer. 
The second reason concenu our health: 
WJth more and more reltareh being 
done and more empballl being put on 
tho nutritive value 01 Ioods. the egg 
which hili ... Iway. stood hlBh in thls 
respect, forms an important part ot the 
diet throughout the world. 

From a marketinl .tandpolnt, label
Inl relu ... horUi have aided the egl 
producen, because It haa become a 
Ireat uset to be able to put elP on 
ono'. label In lieu 01 lesa desirable, 
synthetic product.. 

In conjunction with the growth 01 
the ell industry, each year new uses 
of ell In other product. are added to 
the super market .helve •. Egi no~les 
have an important place as • .laiple 
In the American diet. Eli Ihampoo was 
Introduced as a novelty in the .ham
poo line and haa continued to grow in 
aales to the prlosent time. In 1959 egg 
coflee WI" introduced and it too looks 
as If It will hold a place on the market 
shelves. Under dlacuulon at the prea
cnt time are many new exotic product. 

Includinl pickled elp. oranlell con
centrate, Instant Icrambled elP and in 
Itant frozen French tout. Anyone ot 
thele or anyone of a hOlt ot other 
products which are now only in the 
commonplace u 1. the table eU. 

Perhaps the most Important develop.. 
ment of all hu been the JI'Owth of the 
ell lOUd Indwtry. The abUlly and the 
Initiative shown by the ell solids 
manufacturen In adaptln, their .pe
clatlzed product to the peculiar needs 
of the new product. which these elg 
lolids help to make, have enabled food 
manufacturen to lind constantly new 
uses lor ell' In their products. 

It certainly leems that the ell hu 
"come of ale". 

Ca .. HI.lory 
Thirty dozen to the case, nearly two 

million eues of Ihell e,p were proc
cued at Hennlnllen plants l .. t year 
Inlo the fuJI range of ell aoUcla. The 
average of thirty·el,ht pounds or liquid 
or frozen whole ell contained In each 
cue wu dtttlned to form tcn pounds 
01 ell aolldl. Some of the hilh.II,hts 
of thla procell make an interesting 
"cue hl.tory". 

Let's lollow a cue of el .. through 
.ome typical production operation. 

Immediately upon unpackin" the 
e,p are broulht to the candlinl .la
tlon where elll not suitable lor break
ing are detected and Immediately dis
carded. Egp are then broken and 
examined by 8 trained inspector who 
eliminates any with ofl.ooors. Thoae 
eggl which are destined for production 
or eii white and yolk IOUds are sep
arated at thll point. 

The I1quhl elll then 10 to chuml 
r.nd homolenizen where they are 
blended Into a smooth. unllonn pro
duct. Whites bypau th1l operation and 
go directly to holdinl tanD. 

The l1quJd yolkl and whole el" an 
then pre-heated berore loinl into .ta
blllzlni tanka. Alter enzymatic action 
11 completed, the product 11 ch1l1ed and 
pumped to holdln, tanlu. 'ne nest 
atep Is flash·pasteurizatlon. Followlnl 
thl., the ell' are then delivered by 
high preuure pump. to .pray dryer. 
where they are converted to lOUd form. 
Arter .1It1nl, whole ell and yolk 101-
Ida are packed Into drunu, ready lor 
Ihlpmenl 

Liquid whites are preheated before 
golna: Into II .tabilizin, tank for fer~ 
mentation. From here, wbil".!S can be 
either pan or .pray dried. 1n the lint 
procesa they are poured bto pans and 
dehydrated with clrculaUna: hot air in 
two drylnl .talel. The latter method 
makes use of .pray nozzles and a hot 
air bt8lt .Imnar to the proceu used 
for whole ell and yolk. 

The albumen la finally .lIted 
packed into drwnJ for Ihlpment. 

This brief outline covers cnly 
most basic .tepa in ell solidi prod 
tlon. Variations and relinemenll 
employe;1 10 produce the lncllvld eli 
producta that Rlake up the lull rlJ 'lt 
of modem ell lolldl. In addltJon, qui. 
Ity control prc..cedures are applied La 
every ,tage ot production to Insure u:ll· 
formtty and high quality of rinlal:ed 
products. 

Dramatic evidence of the conv~n· 
lence of el.l solidi 11 provided by lht 
followina: tahle of Ilpproxlmate equlv. 
aleccles: 

1 lb. whole eea ,olldl 
equals 36 Ihell e,p 
1 lb. whole yolk snUdI 
equals 48 .hell elP 
1 lb. ell white solids 
equah 144 theU eiP. 

Egg Price Forecoot 
Fann egg prlcH in the balance 

1960 are expected. to averale above 
same period of 1959, It was 
In the quarterly report of the 
Survey Committee lponsored by lht 
American Feed Manufacturers J.ao. 
elation. 

According to the committee', Itudles. 
farm egg prices In Aprll·June were CI' 
peeted to averale 31·32 ,"'Cnll a dozen. 
contruted with 26 cents a year earlier. 
In July-September, prleel are expected 
to be around 33-34 «nu, and in Octo
ber-December at 36·37 cents, ,ornpr,m 
with the averale of 31 cents in the 
.Ix months of 1959. 

'ne delicate balance 
"enoulh" and "too much" 11 
to achieve, aceordinl 10 the <o,';;;;,It,;, 
The hatch to date indicates 
b beina: overdone. U the AI,rll.J"", 
hatch does not exceed. a year ear 
by 10 to 12t;\, ell' prleea In Jate Il60 
and early 1961 are likely to reael . , 
level which will cause an overexp Itt· 
IIC!n of ea:a: production in late 1961 I ad 
early 1962, and lowell prices ) kt 
those or April·June ot 1959. 

Macaroni Malerlol 
"The Venatll1ty of Macaroni, S ",. 

gheltl, Ell Noodles," a dramatic tl 
color chart measurinl cne and 
by two feet I.a offered tree to 
manulacturer. by the Fine CIIOn.I,," 
Dlvbion 01 Hoffmann-La 
Nutley, New Jeney. 
• With many reclpet, the chart b 
Illned for use in .lore and 
dlaplaYI or u a wall poster 
economics classes. It may be 
a folder for educational and 
inl purpolH u it contains 
of interesUn. text about 

'f<etkee S~, euu 
by Increased Demand 

'f<etkee 'P~ euu 
by Increased Volume 

by Increased Unit Sales 

Give Your Noodles the Necessary Color, 
Eye and Appetite Appeal for Successful Merchandising! 

USE OUR RICH NATURAL HIGH COLOR YOLKS 

Fro.en 
Flo ke 

Spray Dried Yolk Solidi 
Granular Powdered Albumen 

BALLAS EG' PRODUCTS COMPANY, INC. 

MAX IALLAS 
LEONARD IALLAS 

71 HucI.o. Street 
N •• York. N. Y. 

WOrth 4·0114 

Call or Write 

v. JAMES BENINCASA 
MARVIN R. PAINTER 

z ••••• m. Cold 5toral. Iidi. 
ZanelYUJe, Ohio 

CLad.to.. 3·0386 



CONVENTION PROGRAM PLANS 

The 66th Annual Meeting of the 
NlttlonaJ Macaroni Mllnufaduren A,uo. 
elation wU1 be held .t the Edgewater 
Beach Hotel June 20-21-22-23. 

Monda,. Jwa. 10 

'I"ho National Macaroni Institute 
Committee und the Aasoclation'. Board 
of Directors meet on Monday, June 20. 

Tutada,. Juna 21 

Pre.ldent Horace P. Gioia will wel
come dele,ates and guests in the tor
mal opening of l eneral aeulona on 
Tuesda)", June 21. 

The openinl .eulcD wlll have a mar
keUna: theme from the viewpoint of 
luppllers u well at the Industry. Rep
raenlatlvetl of the Durwn Growen 
Auoci.Uon have been invited. to ex· 
praa their view. on marketlna:. Harold 
M. WI1Uana, president of the IllItitute 
of American Poultry IndUltrlel, will 
live the outlook on the eu .1tu8Uon 
and report what the Industry plans to 
do In the way of developln, markelln, 
potential. Howard Lampmun, executive 
director of the Wheat Flour ImUtute, 
will report the dunun millers' proll'am 
for macaroni promotion. Ted SI1I1, pub
lic relatloftl coun.el for the Nation
al Macaroni Iftltltute, will moderate 
a panel dlJcuulon of Chicago food edl
ton who w111 explore the editors res
poftllbllity to the read en, the food. 
manufacturer'. respon.lbility to con
sumers, and look at the youth market, 
and .imllar subjects. This discussion 
will be followed with an exchange of 
view. with macaroni manufacturers 
trom around the country, who may al
.0 comment on general merehandlalng 
practlCft. 

Plaftl are being formulated for I lght
seeln, trips In the afternoon with pos-
• Ible exeunlon. to an e,,-breakin, 
plant and packaging equipment manu
facturers where Interestlng develop
ment. are taking place. 

In the evening the traditional Rossot
tI Spaghetti Buffet will hllhlllht the 
.oclal .chedule. 

Wednesde,. June 22 

On Wedne.day, June 22, research re
porta wl11 be pre.ented by representa_ 
tive. of the A. C. Niel.en Marketing 
Re. earch or,anlzatlon and Neal M. 
Conley, I raduate .tudent at North
we. tern University, wrltinl hia thesia 
In bu.lneu admlnlstratlon on 'liroduc
tlon and marketina .. peets ot the ma
caroni Industry. 

A .e.:ond panel ot macaroni manu
facturen will comment on the Ide .. 
presented In the two presentatloftl and 

.timulate aeneral dlscuulon on indus
try conditioftl. 

Election of dlrecton for the comlnl 
year will be held at thia .eulon, and 
an organilatlona} meetlnl of the di
rectors immediately tollowlnl the sen
eral &eIIlon wlll elect ottlcers for the 
coming year. 

Ladles attend!na: the convention will 
be the guests of the Klnl Mid .. Flour 
Milt. on an intercstln, trip to behind 
the Kenes at Manhall Fjeld & Com
pany, Chlcalo'. tamous relaU depart
ment fltore. They will be trealed to a 
look At the operation ot Field's famous 
kltchenJ. their wIndow dllplay depart
ment, varlous l ervlce shops, and .ervlce 
facUlties . 

In the evenlnl the A.uoelatlon Din. 
ncr Party wm be held, at which time 
the newly elected onlcen will be in
troduced. 

Thundar, June 23 

At the tinal buslneu seulOR on 
Thursday, June 23, buslncu ethics and 
trade practices will be reviewed by 
representative. ot the Federal Trade 
Commlulon, the Food and Drua Ad
mlniatratlon and from industry. John 
L. Harvey, deputy commlllioner ot the 
Food and Dru, Administration, De
partment ot Health, Education and Wel
fare, from Walhlna:ton, D. Cot h .. been 
invited to be with us. Mr. Roben J . 
Beller, attorney in th" Federal T'nIde 
Commlulon Bureau ot Coftlultatlon, 
Dlvlslon 01 Trade Practice Conterences. 

In Wuhin,ton, D. C" wlll report 
industry conditions as he lees them 
admlniJtrator ot the industry'. 
practice rulet. 

WllIlam G. Muon of the 
Oats Company will diJeuu 
practice recommendal1oftl tor 
eery Industry adopted by the 
tlve Food Dlitributon of America, 
tlonal Association of Relall Grocen 
the United States, Natlonal-Amerlce 
Wholesale G roc e ra A.uoelaUon, li te., 
National Auodal!on of Food Cha11l1, 
Supermarket Iftltitute, Inc., Un! e4 
SlAtes Wholesale Gl'OCf.:n AuoelaU lit 
and the Grocery Manufacturers 01 
America, Inc . 

These presentatloftl wUl be follo" ell 
by a panel dl&cuaslon of macaronI ml n' 
ufacturen express!n, their Idea on 1 be 
maUen considered and leneratJn, lin' 
eral dlscuulon. 

An afternoon boat trip 11 beln, pb n· 
ned to lake dele.ates from the convi n· 
tlon on the North Shore down alOft, 
the Chlca,o waterfront to see It. :'t
knowned l\kyJine and ' lake front f.d· 
lilies. 

Famo\ll Hole. 

The Eci,ewater Beach Hotel, acene 01 
many past macaroni meeUnaa. hll 
been completely renovated .lnce 
l ... t convention there. It ia now air c:on
diUoned, has a new Olympic pool and 
cabana club, a lummer tent theatre. 
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OPL·Dryer Storage Section 

with ato.ogo aocllon for dla.harge 
only 

almplo typo 
Sproada. and 
P.edrylng Tunnol 
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II< :,1' I! ,d p h S:'I h. Am ,'nl 'nn lll-aul~"~ 

1'1'" ' PI' ~Id , · nt 11\ 1'11;.1'1:, . , ,' ":,h·,, . n 'h' t' 
III l\ , 'lk" \\lIl ,I> .. m · " I tI\I' "ut.randing 
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'.1" 1,' I " ' UI ~ II :\1, :.1\._ "I Ok:;.h'>I1';:I 
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Recognizing more Ihan 100 yean of serv ice 10 Ih. maca roni Indullry, Ralph Sar!1. 
!second f~om lefl), v ice pruldent of the American Beau ty Maca roni Compaf,y 
Kanns Cit y, awarded 20 year p ins 10 Loull R. Mt'ill.nl, (r ight) Okla homa Clly ullil 
manager and Henry Dunl. (leU) Kansal City unl! manager at a d inner given In 
honor of W. B, Ber kowill. (second fro m ri ghl) for 43 years 01 .. r vlco with Itl. 
com pany, Berko'to'i la , a l aiel anocla te wal g ivon a Ipeclal aw ard . 

Revere Reversed 
~lIadl', .. \ P;,u l 11" \" ' 1"1" 

\\'11I'1l Ilt-n·I' · m:.d. , h I.' hl, I"111 gill
I"p I I'''u, 11" , 1"11 I. , L , ' xlll~" 'n ,,11 . '-\pl l l 
IU' 111;1\ " 1;, ldu l rll~hl 111 . : •. Ill' ~h"ul 

, ·d h l.- . Il " ._ .':q,:,· 11"ln ' ,I"p :, ~ Pl'l ' thnc 

11" 1" in kll'k :n" ,,1\ rt ~ n" '\' t'~ 1 B ,, ~ t"l1-

:,1\':, PIIIIll"tl"mol , ;,m""I/,:1I IUS Yl'ar~ 

:,10 '1, \ ' L. 1\".-;1 & S"I1 ~, Int· , Allie r
II''' '.· 1.11 r.:. , ~t H·lhn r.: b, ;.nd ,,{ 1lI"ll'a rUnl, 
-P:I j.! lwttl ;,nd q;t; n"" dh '~. had :I dl" 
,' ld"1i :,(h :'I~t;l b" ,, ' l 'r Ih, U;,y ~Iatl' pa_ 
In,,! -- bU.-l '': 

i_i. B",:.I Ill·, 'nl !." th·I'l,I"pl·d a l'Oln
ludll'l;'I\'t ,:.1 ' "I d PI ',": I;lIn \i.II\A :\h'l
:. ,p,,j l!,,n TI "n,' p" II;,II"n A~~ul": l llun 

· .. ,·hH I. · T h,' '·;.lIlp;. lpl , t 'l'n:d III") pur
P" " " II PI, ·.-( ·I\II ·d I Ill' ' ·lJlllp:. ny ·~ 'Id
""I IL' JIlI! I, IIllp(ln',1l1 ..:Il·lIwn l, ul till' 

BUI , top , a board t ho "La Rosa SpeCial", whal may provo to bo Iho IInl bUI 
,pt'cl acula r in advertiling hillary, John Cu neo (left) chats with Ed ward, Buckloy. 
It buyt'r for New England', Slop & Shop I Iorel , 

In the background ca n be , cen Ihe 14, 1/2 foo l mIlS' d llpla y of La ROla products 
as well as thc hundreds 01 car cards mounl ed on the bUI. Outsldo 01 the bus are 
Ld ROI8', king li ze 11 2 x 2- 1/ 2J1t'el pOllell, Vanguard of La ROla's laluration 
Iransporlalton ca mpaign, Ihe "S pecial" visiled chain slore ofHcials and oulleh In 
Ihe Boslon arca, 

J.:" " t·ry : I' "d l' ~ ; II \·. ,mpll·I1l,·nll,d ;l ! C 

._upp l,'!lll'nll·d I{, "' !Il~ Ul1ll' r nl'w~ ptllr : 

;,nd hr,,:..dl'it,I \ (forl ~ 

T .. kllll!.11 t h, ' Il 'ad "11 :\Iardl 15, "Th, 
La n ... ·a Spt·, ", I." \' itn~lIa\'d tlr till' I ~ ." 
bu~ n,· .... ' .. un'li till ' I · II~'. (·allin,.: 11 
\';II' I "U~ l'haUl , I" ,., " lfl{·'·' and IIuth·' , 
Exlt'n"I' ,IIIU IIIIt'nlll' " I Ihl ~ "~ Ilt.'r l ". ,. 
1:11''' Wl'n' . · tll1l p 1t · It ' I~· l'al'd l,tI with \.:, 
HIl, ;! n\t'~~;' '':t·, In :tlhiltltlll, II 14 I I ~ ' 

f''''1 Ill:", d,~ pl;.y "r ti lt' ",,",pan. 
pn,du"' ~ and a I' .. Ht·,· bar 1\' l'I'\' mUll I ,. 
"d !lbllanJ 
nU .\'I · f~. , all'~ m;lIla,."r~ , l,nd IIldr .' 

,J ual dWJII ~tur. · 111,IIWJ,!I' r ~ willi 1' l s H C 

'h.' b\l~ \\'I'kutllt'd by John ell 'WI'. N, 
En,.:~;md ~al t · ~ nWlla!:I'!' and JiltlW:; T 
' lin ;,c!n·rl l.-Ulg and ~i ol, '~ prum"l l ! 
lII;magl'l ril l' Ih,' 44-YI·;t!· "Id l'UlJl IJa! ' 
TIlt' l'X"('u!rn', l'xplallwd thlll Ihl' ('" 
pany'~ In.lll,p" I' I;.I I"" thru~ 1 w"u ld r 1 
ry La H"sa'~ fII'·''' ''!;\' thl'uuJ,! h t.UI U 
t'oIl ami Ih " uburb~, t~' IIl!; loill'li 
1·:.lIlp •• H! I\, III .. thl' r 1Il\'dra. 

1'\\,,, <I:,y, 1;.h:1'. 111l: ma~,; bus c .. 
i' :,II!" h"~ill1 In adthtlun lu 1::5 n, 
lIlil liy (· •• Jt.lt-d \'I'hld.',. 50 "b lit z bus. 
',1,· .. " 'JIl ll il'ldy ,·;.nlt·d , 1Il ~ ldl' ;,lIId , 
',\'I Ih I.:. H" .- " ,.d"':1 "~I nl: Thl'~l' w, 
u,l·d lUI Ihl l:" I,'l 'l'k" ;lIld l'XPU' 
1Il"I" 111., 11 li:lO.UUU "url~ Unll' r~ I" , 
t ,. II "·,, llIl· ~.-;I!;l· 1,,1' an :,,\·cr:..t-:'· of 
1III1luh·., ",,,·It 
Ik~ldl'~ 1',,1,1.· In bu,,'~ . La Hw 

B" .-I"II ilth,·r!I ._JII I; H'h,'dull' mdul 
,. h( ' :'I' ~ ' .' p"1 1t·1o \ 1, 1"11 1" lI npa l\.!\I, !l' 
'-"'1., 1,1 .1 p : It ' k" g, ,~ "II n .d!tJ. and nt'I' 
pill".r "I'P'·;,1 :./ll " '~ III Ihl' I lt-rilid Tn, 
, " I . li lui,, ' ;,l1d Ik'"1 tI l\lI1l' l'Il'an , 

ti "" " 11I1,t !!I I' :. 1111 , 1. ,JIlU thl' , 
:It " 1.- " ! Ih, · t,; ' " "1 IIm" 1I1 :,1 " 1 /, ,, ~ l l' I 

;, r d 1."1:. 11:, · lI u .-1 ;.l1d t l1l' Irll ~ I l"'»:" 

, p :,h II 1"1 Ih., hl' llt'ht " I lilt' Ilt'''11 
11t-1II .1 C t,l), 
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• ItONlE AUO YS 

• ~TAINHn ~un 

• SPECIAL AUO YS 

• YU l a N 

Satisfied customers in over twenty-five countries 

• (NGLANO 0 IIIAIIL 0 IULY 

• GU(C. • CH ILI 0 MUICO 

0 JAPAN 0 PERU 0 V1NnUUA 

0 UNIUO STATU ARO(NlINA 0 lUAU 

• PU1UO RICO • ( CUAOOR 0 HAWAIt 

0 CANADA 0 URUGUAY 0 r.OLDMBlA 

PANAMA 0 CUIA 0 DOMINICAN RI PUI UC 

• SOUlH AnlCA 0 AUST RAU A • SWIDIN 

0 HAiti 

every die unconditionally guaranteed I 

send for our 

FREE calalog 

fo supplement your 

present produdl . Written In 

SPANISH, ENGLISH, ITALIAN. 

D. m~LD~~1 E.. Sons, Inc. 
BROOKLYN IS, N. Y., U.S.A. 1tf) 

«~b; ~'l ~tl~ ~2:5 D 

557 THI ".D AVE. 
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EHlciency Carton. 
The I. J . Orau Noodle Company 

of Chlcalo 1. pack!n. Its new Mn. 
GreSJ Chlcken·Y·Rlch Noodle Soup 
and Mrs. Grus Ve,etable Noodle Soup 
mixes In eUiclency cartons which wJll 
make stamplna and unpacklnl a futer 
and aimpllcr chore for food dealen. 
The new carton!, nine Inehea wide and 
17 3/4 Inches Ion,. contain 24 of the 
newly destined twin-palts of IOUp 
which the Orau Company currentiy 11 
Introducing to the customer. Now the 
dealer merely hal to .lIt open the tap 
of the carton and atamp the price on all 
24 twin-psklln one operation; whereas 
belore, he had to stamp the top tier 
of twln.pau, then remove the entire 
tier before he could .tamp the second 
one. The cartona 0.110 make a more at· 
tracUve nOOt dlJplay and can be used. 
III 8 billboard type , of eye-catcher. 

New Soup. 
The I. J. Gras. Noodle Company of 

Chicago J. lntroducln, a new addition 
to its family of famous IOUp ... FrE-nch
Style Onion Soup Mix. 

This bring. to four the total of IOUP. 
prepared by Mrs. Grall. The others 
are Mrs. Orau' Chlcken-Y-Rich Nood
le, Vea:etable Noodle, and Beef Noodle 
Soups. 
' . The French·Style Onion Soup is 
belns advertl.ed heavily on the How· 
ard Miller mornlna: ,how over Chicago 
radio .tatlon WIND,. and thousands of 
coupon. are beln, maUed dlrectly to 
housewl"es throu,hout the Chi r. a I o. 
land area. 

The onion . oup mix has a t",·)-fold 
purpose In the kitchen. In addition to 
maklnl a ta.ty and quick 10UP dish, 
the mix can be used for a delicious 
chlp·dip when added to aour cream. 
The dip will be teatured In all of Nn. 
Gr ... • onion IOUp advertlsing. The 
French.Stylo Onion Soup Mix retallJ 
for approximately 35 centl per carton 
whIch contains two handy packets of 
• oup. 

New Package 
A new package, which stresses green 

and red coloring, a picture of the prod.. 
uct on the table ond a red.elisned log.,.. 
typc, hal been adopted by the SpaUnl 
Company, Philadelphia, tor its Spatini 
spaghetti .auce mix. 

.. -The package has five colors all to. 
gether, with the red and green used 
on opposite side pant:l and In the brand 
name. The packs"e, dcslgned by Lord. 
Baltimore Press, hu a white front and 
tap to create an Impression of Jreater 
size and cleanline.,. 
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La RGIG Premium 
The most popular chlldrtn', toy 

.. tlnce Daniel Boone caps were pvked. 
up by the younger .et in tho:. early 
1950'., that is what V. La Rosa " Sons. 
Inc., America'. lerles! manufacturer of 
llallan·.tyl,J toods, was expeeUn, with 
a recent TV premium oUer - the La 
Rosa Magic Whee-Lo. 

Thla toy that has to be seen to be 
believed (It runa uphill as well as 
down, I. safe, and appeall to kJdI of 
al1 alcs) was promoted. for a .Ix week 
perIod endIng April 30. The promotion 
was carried over a total of eleven chil
dren's televilion .howl In .Ix dUterent 
areas. These Included. Albany-Schen
ectady, New York; HarUord, Connectl· 
cut; Plttlburgb. Pennaylvanla; Provi
dence, Rhode bland; and New York 
City. 

To obtain the Malic Whee-Lo, a 
child TV viewer only had to tend in 
50 centl with a rose trom any La Rosa 
product - macaroni, .paghettt. or ell 
noodle.. 

Said Vincent S. La Rosa, vice presl. 
dent in charle of .. lei and advertlaing 
when the promoUon waa announCfli, 
"We think we have one of the fineat 
premium often we have ever had. The 
Magic Whee-Lo la well-built and the 
type of toy that parenti wUl approve 
of, and it has the additional advantale 
of havlnl been tClted." 

Mr. La Rosa went on to uy that the 
Malle Whec-Lo came out tirst Itl a r.pe
clal test La Ro.. recently conclur.ted 
among 2JS9 students at a Lon, bland 
Krammar school. Not only did it place 
fint amonl tour other premiums, but 
it was allo the only one that fCOred 
equally well amon, glris aa well BI 

boys. 

Fool. admire, but men of sense ap· 
prove.-Alexander Pope. 

Jlnllie Wlnnen 
The Angelo Manano family 

Brooklyn, New York, can drive 
their backyard, aarage, or even It 
lIvin, room, any time they want 
take in a movie. Flnt-prize 
of a jlnlle contcat .ponaored 
Rosa & SoN. Inc. the Manana 
sten received all the corn(><>neJnt 
of • drive-ln movie, includln, 
tery-powered Imported. Italian 
children's .porta car, a melvlr'l-plet"" 
camera and projector, screen, ten cu. 
toon and travel ti1lm, a POP'C1lltl 
kit and a year' •• upply at pizza pit 
mix, 

The contest WBI promoted tbrouah 
children'. televlalon proa:rama in II 
major market areu, and in polnt·ol. 
purchase advertislol dl.play. and .hell 
talkers in retall outlets for La ROIl. 
producta. 

In addition to the tint prize, award· 
ed. to the Manano chUdren from 
100,000 entries. La RON awarded 
ondary prizes ot .pac! °helmeb 
dolla, BI well as .till-photocraphy 
to regional winners in the 11 
areas. These re,lonal prizes 
lented on the television .how. 
which the contelt wu promoted.. In al1, 
more than 300 children received prius. 

New Name at 
Hoffmann-La Roche 

The Vitamin Dlvlaion of Hoffmann· 
La Roche Inc. is now the Fine Cheml· 
cals Division, It haa been announced 
by Roche President, L. 

One of four Roche m,,,k,U'"1 
.Ions. the Vitamin Dlvlalon 
lished in 1939 to provide pure 
to pharmaceutical and tood 
turen. Its Ilolln, "Vltamlnl 
Tona," became widely known 
out food. and dna, industries. 
haa repeatedly expanded. III 
tlon of vltamlna DJ, 82, DB, C, 
and panthenol and has aIao anr,oun:ol 
new commercial syntheaa tor 
A and beta carotene • 

Durlog the put .everal yean tilt 
divialon added a number of flne che nl
cal .peclaltles 10 that the new ° ond 
broader term, Fine Chemicata Divla 011, 

waa selected to more accuralely ,et 
crlbe its function. 

Robert W. Smith, who haa 
eral Mana,er of the 
tor the past several ____ ', ."_"_ 
in the aame capacity tor the 
Icala Dlvlalon, III do other 
of the admlnlatratlve .tan in 
and the field representatives. 

It', easier to let ulcen from 
catlo, you than from what )'ou 
-Robert S. Kerr. 

&; ) 
i:'VAN 
s ... lE5 REPRESENTATIVES 

Eu.1 lone. ROIERT MARR & SON, INC, 
IS. NASSAU STREET, NEW YORK 38, N, y, 

Warth 2·7636 

West Ion.: ASEECO, INC. 
P. O. BOX 862. 

LOS ANGELES 28, CALIFORNIA 

LONG GOODS AUTOMATIC LINE '.upplled to CA TELLI FOOD PRODUCTS LTD, MONTREAL CANADA 

h ' 
AIMCAL 
UNITED MACARONI 
LA MILANISA ....... 
lUCK 
CRill 
WIICMANN MEYIR 
ZITOPlOMn ' .. '-'-
LA FLOR DEL DIA 
ASTRON 
AIIZ 
~""'''''''I.ITALY 

TOLUCA MDUCO 

JOHANNlSIURC IOUTH .nltA 

MARACAIIO VIHUUILA. 

MENCEN OI ...... HY 

CIWEN OI ...... NY 

HOYA W ... , O ....... N' 

SENTA ,UGOSlAnt. 

MARSIILLE BAMCI 

IARCILONA .. AIN 

ADDIS AIIIA nHIOfIA 

THWALOHIKI UIICI 

Completely transparent wall. 
Automatic return of sticks in closed clr· 
cult. 
Synchroniz.ed sticks unlooder with cut· 
tlng machine. 
Output over 900 Ibs. per hour. 

Dolt. 101190 NICO &, .. 110 
omcn4' U"IAUZU,. 

..... CC"UU • ''''''ANTI PI. 'Anlflel 

CA~LlElA VENnA - ,ADOVA - ITALY 

-----
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A thorla,e or durum wheat for 
ronl manufacture looml Jutt 
predJcta Henry O. Putnam, 
lecretary of the Northwest Crop 
provement AuoclaUon. 

Refenin, to the U. B. DeI>ar1mer,'. 
A&rlculture's ..,tlmate of 

IS THE TIME TO GROW 

DtJRUm! 
• In,lntentlona for 1960, 

the Crop Reportin, Board'a 
. fllUrea .how that a total 
acres wlll be planted to 

Mor. Durum Needed 
Durum wheat supplies are very low ' 

and expantlon of production 11 ur:.t!nt~ 
Iy needed. The sman 1058 and 1959 
crop., which tell aome 6 to 8 million 
bwhelJ ahort at domestic needs, have 
complicated matters for the maken of 
macaroni and similar producll. 

''Thil ahortale may seem .tranle in 
view of the national wheat surplus," 
laYI Victor DlrJu. experiment .tatlon 
.,ronomlJt, "but the American wbellt 
crop 11 compoaed of five dlltinct market 
clusel. and there is 8 minimum domes· 
tic requirement for each: white wheat 
for cookies, .oft winter wheatl for cake 
hard red winter and hard red 'prJn,. 
for breads and roU. and durum wheat ' 
for pula products. The minimum re· 
qulrement tor each of thele can't be' 
transferTed from the othen, althouih 
a IUrplUi In any c1au lets to be Just 
wheaL Rllht now we're at rock bot
tom on durum wheat. 

"Good mlllin. durum can't be grown 
in every area, it requires cool lummer 
nlahtl to ripen Ilowly and develop the 
hlah carotene content of the kernell. 
Thl_ alvn macaroni producta their rich 
Rolden yellow color. The area best 
suited to thll (and where the indUitry 
buys ita supplies) 11 the cooler and 
hilher rellona of the eastern Dakotaa 
and the adjacent Red River Valley of 
Minnesota." 

South Dakota formerly had a large 
.hare 01 thlt durum market. The nut 
yeal"l 01 the early Ciltles nearly elim
Inated durum wheat in the state. AI
thoulh new rUit resistant varieties, 
such as Lanadon and Ramsf'Y, became 
available in 1956 and two improved 
varletle., Lakota and WeIll, are belna 
releucd In 1900, the acrestle haa not 
yet been recovered. 

Prlc •• Firm 
Choice and lancy durum told at $2.48 

lor all better millina types In Minnea
polb In mld·Aprll. Reee!;·J were IRluf· 
rlelent to meet demand. 

, 
South Dakota Grow ... 
Expect Inc ...... RI .. 

Northeastern South Dakllts. fanners 
can expett to averale ellht dollan per 
acre additional Incame for ,rowin, du· 
rum wheat lnatead of bread wheat In 
1960, accordin, to Ralph Nelson, aull· 
tant economist, and Victor Dirks, ass0-
ciate alronombt at South Dakota Slate 
Colle,e. 

''Thlt advanlaJe is bued on price, 
yield. and tr.st wel&ht and Ulumet 
fnrmera would ule the best durum and 
spring wheat varieties now available," 
they said. , .. 

15 C.nt ' Premium 

will be an lnereue of about 
over the 1959 durum acrea,e. 
. "While thit Increue It en"ourtl:'n,' 
Putnam IBid, "It wlU ....... . 
ronl induatry .UIl ahort of 
of durum it needt to meet 
mandl of lnereuin, coOlumpUon 
IJ'Owin, pollulaUon. "nIe lndUilry 
hopin, for 2,000,000 aetes planted 
durum thit year." 

e __ bIdIcaIM 

"We have In the Marth 18 esUm,1t 
a elear·cut lndlcatlon that we will 
short or dunun in 1960," Putnam 

"Fortunately, howeyet, the 
ment flaura b merely an 
Intention. to plant Fanners 
Northwest area .till hive 
change Ulelr mlndl and , plant 
dent durum for lnduatl'y'. needt. 
Ie .. they do, we will be fae~a a 
uaUon .lmllar to that whIch 
follow ina the rust epidemiC! 

Durum wheat haa been ,ettln, a 15 early 1950'. when the macaroni 
cent premium due to hilh demand and try was forced to tum to .ublltituta 
.hort .upply. Additional premiWlll for The result wu an inferior product am 
fancy mUlln, ,rade averlle out at 3 loss of market" 
cents a bu .. makin, durum wheat 18 Putnam u.ld that ainca North 
cents above equivalent Dark Northern ola. western Minnesota, South 
Sprin, wheat prlcel. and Montana produce nearly 

When camparln, the low telt wel,ht cent of the durum IfOwn In the 
01 the varletlet Selkirk and Conley Slales, Northwett farmen thould 
,enerally IJ'Own In northeulem South alder keepin, thit valUlble market 
Dakota with the typically heavier du· planUna more durum in )860 
rum wheats another 8 'cenll a bu. ad· The indicated. acreale f~r 
vanlale for the durum wheat producer ' Wheat it 11,091,000 compared to 
It noted, they said. ' 000 in 1959. "nIe acrealet 

"When differences In test wellht and planted In 1960 may tum out to 
current market prIces are conaldered. larger or .maller than indlr.ated, 
there Is a 24 centa a bu. dU{erential for fe8lOn of we a the r conditio"" 
the .ome grade: $2.18 for durum and chanles, labor aupply, financial 
$1.94 a bu. {or hard red .prin, wheat, tlORl, the a&rlcultural proaram 
based on Mlnneapoll. prices," they the eUeet of the report ltaelf upon ~Il' 
.ald. men' intention.. 

Yield result. lrom the Northeast He· In Canada, arowen in the pn kit 
learch Form north of Watertown .how provinces II of March 1 intended 
that the recommended durum wheat plant 916,900 acres of dunn thll 
varieties have 0 u t y I e Ide d the best 90$ u much OJ w .. Ihown In 
available bread wheat varieties by 10 
It' 30%. 

The ,rower p.xpectlnc a yield of ·Sel· 
kirk of 15 bu. an acre c:m expect to Mill Grind Up 
IroSl $29.10 an acre, at the $1.94 a bu. 
price. The equivalent yield of durum 
wheat, 17 bu., would arosa $31.08 an 
acre. 

Northwestern Miller reporta 
mill production for crop year 
1959 to April 10, 1960 at 1,549,636 
d .... w.lahls compared 10 7,473,373 
year. 

There is something special 

about Macaroni products made from 

Lt" have neometh1n.IPfldal" fa the phrue that 11 beard more and more 
att.. from New York to ~ A. Let's have _ dlft'erent kind of meal-but with Iota of IppeUte and 

boalth appeal. Let', have a meal that .. U.S. aU the lemUy aU the time. 
BvuyoDe bon Uut macaroni product. are economical-hut do they 

kDow that they can be ulIOmethln •• peclal" diah_ too. 
".., meet all the requirement. of bta·',mIl.Y bud.at. to the moat uacUn. lute of the JOW"IDGt. 

To obtalD that "eolMth1D •• peclal" in your product. \lie the fiD .. t-u.ee Kin. Mid ... 

PRODUCTS 

" 
_ .l 



Make Advertising Pay 
Continued from P ... 12 

It will result In more tle.l.ns. more 
display, and better use of your 
polnt-of·ule materiBlI. 

1i •• Do Enough Adnrtlilng. 
Oeneral Foods .pent Jut year, nine
ty-.la: mnllon dollan tor advertla. 
Ina. At their atock holden meet
In, this .prln., Charles D. Morti
mer, Choirman of the Board, told 
the .tock holders about thla enor. 
maUl expendlture and how it 
It helped Oeneral Fooda: to keep 
their place In the market on old 
products and let acceptance on new 
productl. He laid "The IUfel!lt way 
to overspend on advertlaln, is not 
to .pend enouah to do the Job prop.
erly,'t 
It II better to do a lood job in • 
Umlted number of markets than to 
.pread too thin, by advert.1slnl too 
little, In a Jot of markets. 

NnauriJlg RHlll.tI 

In the lummary on yOUI' prolP'am, 
meuurln, mutt. .,abut costa 1J liven 
prominent mention, and the ltatement 
is made that the obstacles to measure
ment are fallacies. That in Itself iJ a 
bl, .tltement, but to a very ,reat ex
tent It 11 true. Simple measurement. 
can be devised to help you evaluate 
the re.ult. of your advertisin,. These 
are: 

1. Newlpapen in many marl:eta make 
"Brand Preference" • u r v e y •. In 
other markell, the newspapen wUl 
make trade ched,. and even llm1t
ed coruumer checks for an adver
tiser. 

2. Some .ecUonal malazinea frequent
ly .urvey the "Brand Prelerenca" 
of their readen. Thls is lenerally 
done on a yearly basil and you can 
check your pro,reu there. 

3. Your own J1!COnU are sometimes a 
,000 meuurin, toot It takes lOme 
work to dl, out the data by mar
kell and compare it with previous 
yem resulll, or the reaulta in other 
markell. but the aruwen are often 
right In the books. 

• . There are-research companiet who 
will, for a fee, determine your 
lilies trend. and evaluate the re
.ulll of your advertlaing and mar
ketln, elforll. Amon, these are: 

The Bur,oyne Grocery and Oro, 
Index of ChlralOj 
Selling Research Inc., of New 

Yorki 
A. C. Nielsen Company ot Chicago. 

We had Quite a discussion at our ta
ble on makin, your advertlaln. dollar 
pay. We came to the conclusion that 
the way to do It WRJ to work hnrd at It 
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Supermarkot Shopper 
Ccnlllautd from Page • 

Item. luch as pretzelJ. pCltato chips, 
coo1Ues, 9'QPI!Om and nuta rated Just 
under candy in tolal decblona made at 
the .tore. Frozen foods and baked foods 
followed hlah on the Ust, with aVera,e 
total .tore decblon. of 82 .7~ and 78";' 
re.pecUvely. 

The staple foods .uch as cottee, tea, 
tlour, shortenln" canned and fresh 
milk, ell', as wen as ci,arettea and 
soap tlakea and deterlenta in the non
foodl, were the purehutl shown most 
often decided before reachin, the store. 

What conclullona are to be drawn 
trom thb studyT How can food manu
facturen Influence the .hopper' •• tore 
decbloruT The increased compeUtion 
for the . hopper'. food. .tore dollar 
point. to the need for more ',areuive 
sclling, better In-.tore promotions and 
Improved P.cka,ln" 

Advortlslng's Rolo 
TIl. 'o'Iow'n. Ifof."..", wa. pre. 

pored h, Jam .. S. ""', vk. pre.'d.", 'n c"ar". 0' acfnrt','n., 0. .... 
.ra' Mill., 'nc., '0' ,,,. rec.nt (Olf 
(on,.,.ncet 

Advertbing b a marketing tool and 
u .uch ptay. a different role in almost 
every bUllness, dcpendlng on the na
ture of the product and Ita market, and 
most particularly on the nature at the 
distributive .y. tem by which the prod
uct ,eb from manut.cturer to ultimate 
cOllIumer. Adverlblnl'. bulc role fa to 
penuadl.: the ultimate purchuer to try 
and continue to UI~ a product or ser
vice. While It b often one of the largest 
Item. at expense In the total bud,et 
ot companies, particularly of thOle in 
the consumer ioodl tteld, it neverthe
leu mUllt be coruldered as an overall 
cost of the product - a neceuary coat 
required to market a' producL profitably 
for the company who manufactures It. 

AI one of the top dozen advertl1en 
In tenns of total dollan .pent in the 
U. S., it iJ fairly obvious th.t G\.'neral 
MUI. does believe in .dvertiJlng. But 
despite the hUle allre,ate total dol
Jan being .pent for .dvertiJin, for the 
campanr, li~ !:-ta) I.J arrived. at only 
85 the .um of a number of individual 
product budlell, each one prepared on 
the bull of the product needl, and the 
role advert bin, play' In markeUn, 
producta In that particular industry. It 
Is a far different problem ,.inln, diJ
tributlon in .upermarketa on a naUon
al basil and In .ult.inin, product 
movement In a field of over 0,000 itema. 
than in aulstln, a .. I.. or,anlz.aUou 
In penuadln, a IImitM proapeet to 
look to UI .. a prime .uppUer of nu
clear handling equipment. or of chemi
cal producta. or of durum flour. In 
each case, the adverUaln, role I.J care-

fully fitted into that of the total dJi. 
trlbuUon aystem 10 that thiJ mua ( )tt,. 

munlcaUons tool can provide the m 1li
mum of .upport in the ultimate J lat. 
keUn, effort. 

General Mill. h .. three .imple 
.clplea In Ita advertl.ln, which 
In the development of our COI.t1''' rlnj 
programs: 

(1) Our advertiJln, ~~~;',t10"1._ Infonnatlve and '" 
(2) Our advertblna shall render 

maximum of helpful .ervice. 
(3) Our advertl.ln, shall Insofar 

poulble .eek to expand 
rather than merely take 
from competlton. 

Throu,h followin, theae .",n"p,~ 
through contlnuln, mearch on 
which to improve media 1.lec'lo" •••• 
better creative ettort, ever better 
aglnl, we contlnu.lly seek w.ys to 
some .maU competitive edle in 
battle for the coRlumer vote for 
producb. The nobe level in the 
aU fIeld of communicaUoru 
er and louder each year ad'v.rlbl", 
expenditures out·.trip 
growth and communlcatiORl 
Therefore it requires all who Ule 
vertlling to make the moat .kilUul 
of each of the toola of mau pe,~u'~I~ 
In order to m.ke these dollan do 
part in producln, Illes at a profit. 

Again, except In the cue of m.ll 
der ad., advertiling .eldom workl 
ItaeU. But properly Integrated Into 
overall marketln, program and 
eued to a product or .ervlce that 

an honest value too~t~h: •• ~;t:~r;:~ 'i:~; vertllln, II a moat ~ 
and one which, when 
can carry a lar,e part the 
building II .uccesatul bualneaa 
cularly one which hu a dea:ree 
munity from mere' price com •• Ut ·,. 
The con. u mer franchlae 
throulh • combln.tlon of load prod 
fair price, ,oad package, load len i 
and a aood imlle which h .. often b!tll 
built lar,ely throulh advertl.alna. ~ his 
"franchise" can best be measured b, 
the difference a customer would ", 
for thll product .. compared to an 'jJ\' 

known product of .Imlllar char.ctf <U
tica. 

Advertblna mulUpUea tho .etIn, 
voice of a company, dlrectln, thiJ n.es· 
saae at known proapecu, as well II 
.eeklna out Interested pro.pects nol 
reached by direct .alea eUort. DeII'll' 
progrl!S.l in advertisln, and markel!nJ 
resean:h of all typea, advertiJing Is 
.tllI an art, rather than a .cience, M6 
as .uch continues to challen,e III wen 
to better way. to use the tooil of iUUt
lraUon and melll,e and media toward 
bulldin, an economy that can match 
the scientific and population arowtll 
whicK marlu the mid-20th century. 

, faad Advertising 
Coatlautd from Pap 1. 

," he aaJd. "There iJ no basic pro· 
'Ial plan In evldencej no carelul, 
!t'e thlnkln. has been done. And 

i .! 'li t hard. lon,-ran,e thlnkin., ad
_ :ng IIlneUectlve, wasteful, extra· 

, dull and non-productive." 
m-and·price-only .dvertilln, can 
. If e.ch Item Is linked to an ob_ 
. 1 low,low price, Gore.ald, other-

.tore must capitalize on Ita 
He warned relailen not 

a committee produce their ad
but rather hire the best pro
adve:tlain, penonnel avail_ 

Mn. Raymond GueniJl of 
enn.ylvanla, have an

birth of their Ion Michael 
March 24. Mr. Guenbl b 

of San Giorgio Macaroni, Inc. 

Convention Program Plans 
C".ontlau~ from Page 21 

tennis, and five .pecl.lty mtauranta 
b r In, I n g patrons traditional dbhes 
from an over the world. Room reser
vation. fonn. have been sent out tram 
the Association offlce and should be 
sent directly to the hotel promptly for 
the beat accomodatlons. 

Conventions are good for the asso. 
clatlons .ponlorlns them, for the mem
bers attendln" and for the lndUlltry as 
a whole. Meeting together for .everal 
doy. lives you the opportunity to find 
new answen to old bwlneu problema. 
Plan to attend. 

Annlvenary Addition. 
The John B. Canepa Company, man. 

ufacturers of Red Crog macaroni prod
ucu, announce. the Introduction at 
eleven new items. The finn, a Chic'IO 
Industry .ince Ita fonnatlon in 1860, 11 
now producinl .ix 'new italian specl.l_ 
ty Items as well .. five new canned 
.auces. The .auces are to be marketed 
undtr the f.mlly name of Canepa. 

World Travolen 
Mr. and Mrs. Blll Ewe of Minneapo.

lis are on a trip .round the world. Mr. 
Ewe is retired from the Durum Dlvi. 
sian of the Kina Mldu Flour Mills. 

Chicago representative George Faber 
and Mrs. Faber are enjoying a three· 
week European trip to Switzerland and 
Awlri • . 

Ruth Baney Dies 
Mrs. Harry I. Bailey, wife at the re

tired durum managcr at General Mills, 
paued away after a long Illness April 
10 In Coral Gables, Florldl1. Burial was 
In Indlant;lOlb, former home of the 
Bailey •. 

Plant Ta B. Closed 
The macaroni dlvblon of the Quak· 

er OaU Comp.ny plant, In Tecumseh, 
Michigan for forty-three years, will be 
cJO!ed by June 30 due to marketing 
problems, Donald R. Nixon, manager, 
announced. 

The 23 employeel will receive leY
erance pay. Each employee will let 
one week at salary for each year of 
service up to 20 ycan. Those with 
more than 20 years will ,et two weeks 
pay for each year over 20. 

Mr. Nixon said the plant, which man
ufactured macaroni, spaghetti and 
noodles, will clole due to marketin, 
problems which have made di.trlbutlon 
economically unsound. 

IBtb Annual MHtlDg - June 21.22.23 

For ideas, 
information, 

JACOBS·WINSTON 
LABORATORIES, Inc. 

1ST. 1920 

(on .. ,"'", alNl Analytical (h.mltf., Ipecla".'n. 'It all matt." 'ftYoJy'n, 'he examination, pro
ductlon and la""n. of Macaro,,', NDOdIe anti 
I •• """'oct .. 

plan ta attond 

tho 56th Annual Meeting 

Edgowator Boach Hotel, Chicago 

Jun. 21.22.23 

'" 1,-
~ MACARONI 
~NUFACTURERS ASSOCIATION 
'OR DETAILS WRITE BOX 336, PALATINE. tLLINOIS 

I-V"amlnl and ""n.r:lI. Inrlchmenl Altays. 

2-1 •• Solids and Cata, Scaro In 1"" Yolks and 
I •• Noodlos. 

3-Semollna and 'lour Anal,al •• 

4-Iod.nl and In •• d In ••• ,atlon Inv •• ,lgatlon., 
MlcroKoplc Analy •••• 

S-SANITARY PLANT tNSPlCTtONS AND 
WllmN llPOlrs. 

Jamel J. Winston, Director 
156 Chambers Street 
New York 7, N. Y. 



More On De'a"" Wheal Germ 
Dear Mr. Editor: 

In my talk on delatted wheal lenn 
81 8 detlrable inlredlent of enriched. 
Ipoahettl, published In the April, 1960 
isaue at The Macaroni Journal, ] tried 
to develop the InlormaUon as I, a bUll. 
nep man, would Uke to have it pre
tented. to me. But J did venture to pre
,ent a table to show the results of lOme 
rat-teed!n. experiment. mAde tor us In 
one or the well known Independent 
Jabor.torlet, and dIrected attention to 
the marked Improvement in protein et· 
C-:!ency brouiht about by the inclusion 
III wheat lenn, or ot wheat lerm plus 
' 1(, '<I yeut, in the production of en
n ~ .paahetU. There are varloua 
methods ot detennlnln. the efticlency 
or ,o-08ned quality, of rood protelnJ in 
the laboratory, A con:espondcnt men. 
tlON one method which uses ••• mea· 
lure what lJ called the "prote:n effi
ciency ratio", which should not be eon
tused with the ''proteln elllc:le'JCY" ob-
tained by other, and equally reliable, 
methodt. There 11 BI yet no oUlcial 
method of meuurlng protein qua1Jty 
In thll country, and It II confUJlng, to 
uy the leul, to attempt to make com· 
parUona of filures obtained by differ. 
ent methodJ, thoulh compari.aona may 
very properly be made of figures ob-
talned by any lultable method by one 
labor.tory. 

Some years ala the producta: of the 
macaroni Indultry might have been 
criticized by nulrlUonlita becaUJe they 

rlched macaroni producll can already 
do under the exlltlnl federal ltandarda. 

There can be no doubt that macaroni 
producta lupply a ereater quanUty of 
protein when they are made trom sem
olina than when they are made from 
flour that II lower In protein. It II aIao 
true that both defatted wheat letm 
and dried yeut are permlaalble Inere
dlenta of enriched macaroni and .pa
Ihettl. Thele Inrredlenta .upply not 
only Importll.nt vitamiN and minerals 
but they alia .upply appreciable quant. 
ltlea ot hiah quality protein. In addl· 
tlon to a quantitative improvement of 
the product. contalnln. them. these In· 
aredlenta produce a qualltiUve im
provement, which meana: that more 
muscle tluuD can be built from an 

. equal amount of protein. At the rIIk 
of becominl technical, I lhould like to 
ptelent lOme flaura trom teab made 
for UI by the Labo,-atorlea ot Vif.U." lln 
TechnololY, which .how that UK. pro
tein or detatted wheat lem (VJlinc 
brand) hal a nulrltive value equal to 
that of the cuein of milk. 

Groups of white rata were fed other· 
wile adequate dleta, In which the pro
tein content wu kept at the low level 
of 9 per cent, and either defatted wheat 
,enn 'or cueln ~ed AI the 101e 
louree of protein. Over a period of foW' 
weeks the arowth and tood coNump
tion of the anlmall were meuured, 
The reault. In averalea, and the com
puted protein efficiency value., were 
as follow.: 

Protein Gala. In Food -. ..... 
'10.3 
3M-I 

Protella 
elflclncy 

2.83 
2.D4 

~ •• gM 
1. Cuein of milk 13.3 
2. VIUne Defatted Wheat Genn 94.4 

were comparatively low in some at the 
vltambu, In certain minerals. and in 
protein. Enrichment of the creater part 
of the indultry'. production hu aerved 
to put the produda In a .tronler posi
tion, but crJtlcllm of the low-protein 
content remains. There are three 
schoob of thoulht about what should 
be done In meeting thla situation. One 
lay. to do nothlnl. except perhaps to 
call aUention In advertising and pub-
Iiclty to the dCllrabillty of lervlnl ma
caroni products with cheese, meat, fllb, 
etc., In order to campen late for the pov
erty of protein In the macaroni prod
ucll. Another lay. to have the federal 
Ilovemment Itandards revised In order 
\0 Incorporate Into macaroni producta 

iarioul lupplcmenll that are rich In 
roteln, or amino acids which will 1m
rove protein quality. The third Ichool 

I.YI, In effect, let'l lee what we can 
do with what II available to UI, right 
now. My talk "About Defatted Wheat 
Germ" was Intended to lhow what a 
manufacturer who 11 interested in im
proving the nutritive quality at en-
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Here "protein eHlclenC)''' me8N the 
,r&ml of protein required to produce 
a lain in wellht at one ,ram, under 
the condltlona at the teal The result. 
show clearly that wheat lum II an 
excellent food source of protein, and 
these resulta are In harmony with other 
reporta in the lItenture. 

The resulb of other testa performed 
for , UI by three oUblde laboratorlCi 
have verified. our auertlon that the ad
dition of defatted. wheat lerm. to the 
extent already permitted by the fed
eral "andards, markedly improves the 
quantitative and qualitative value. of 
th,e protelna: of enriched macaroni and 
.paghetti. The resulb are equally con
clu.lve whether the macaroni producll 
are made with temollna or with nour. 
B~aUle of Its nominal COlt, defatted. 
wheat gcnn mllht well be considered 
as a desirable InlTedlent of all enriched. 
macaroni and Ipa&hettL The aupply of 
defatted wheat lerm, which practical 
operaUnl experience has .hown to be 
well adapted for thb pu.rpose, would 
be fully adequate. 

Enriched mac a ron I and eortl ht4 
Ipalhettl are excellent foocb. The to. 
elusion of detatted wheat lenn. o~ of 
defatted wheat lerm plu. dried Y''lII, 
In their formulation, retlulb In ntllrio 
tlonally better product&. The pro· lie 
tlon at .uch nulrltionaJly pre Ie r rei 
product. can be undertaken wlt!lOW 
requesting an)' chanlel In the ertet Uti 
federal ltatldarda for these product&. 
Youn ve'.'Y truly, 

Louis E. Kovaa, Prelldent 
Vitamins, Inc. 
Chlcaso 21. IUinola 

Uqulcl EIII Pradudlan 
ProducUon of liquid e.1 and liquid 

e.1 products (ingredient. added) duro 
In. FebNUY toWed 61.020.000 poUlldo 
-up 8 percent from February Ulli9 
the larlest production tor the 

since February ID50. Th,"'~~::~~= 
produced for lnunetllale ~ 
and drylnl were ""aller 
earUer but the quantity p" ... u .... 
treezlnl WAI laraer. 

Liquid ell u.et1 for immediate 
lumpUon tot al e d 3,9BB,000 
compared with D,035,ooo pounds 
February 1959. 

Liquid eu fraun durin, 
totaled 37,100,000 pound., the 
qUlmtlty frozen durin, the month 
l 'ebruary 1953-22 percent more 
durin, February 1959 and 31 
more than the averale. Frozen 
.toeks 10creued 3 million poundl 
In. February, compared with a 
creue of 1 mWlon poundl in 
19:19 and the avera,e decrease 
mUllon pouncil. 

Ell solidi production 
ary totaled fi,36:1,ooo 
with fi,143,000 
19:19 .. Production 
ot U23,OOO pounda of whole 
563,000 poundJ 01 albumen 
819,000 pounds ot yolk 
tlon in February 1959 001",11110< 
2,75:1,000 poundJ at whole 
1,210,000 poundJ of albumen :7:--' , " 
1,178,000 pounds ot yolk IOlidi. 
ot the wh01e egl aolJdi produced 
lnl February, both this :year and 
year, Will under Government 

New Fra.en Pack 
Individual lervin,. of two new 

zen, ready cooked pn>uuc .. 
by Holloway HoUle 
ronl and beef 10 sauce and 
gratin are both packed in 
black bale to reduce 
5 to 1 mlnutea. Also in 
paCka,CI tor the tint Ume 
and cheese. 

FAMOUS 
SYMBOLS 

TOMB 
OF THE 

UNKNOWN 
SOLDIER 

III 1921 all IIlItllOWIl 
A..,lcon loldl., klll.d III 
World Wor I WOI bll,l.d 
III Arlington Notlonol C.",. 
.'''' In Vlrtlnlo, Inl ocrOIl 
Ih. Pelto_oc II •• , f, ° III 
Wo.hlng"n. 
Th. ",on",n.nl .. a ree
longul., block of lIIo,bl. 
b. ° , I n a tho Inlulpllul'l 
"H_ , •• ,. III hon".d 
glOt}' on A.erlcan IOldl., 
hOWl but to Oed." 
A lreot ••• ,,101 .",phl. 
Ih"tr. llaneh II •• r til. 
T.",b .'Ih. U"kllown 
SoId~, Gild ...ry M.",_
Jell Dcr,. ,houlolMI. loth. 
th.. Ie ho_ tho IIMId. 
III lUI, 011 M.",_lol OGy. 
•• ....... lold. f,.. 
World W_ II 0,", on
olh..- 'ro", III. 1(0,.011 W,. 
W_ lold to ,. I I wllh 
lilt-it co"'potrlot I" Arllng
to. Nollonal C. •• '.ry. 

NO. 6 IN 
A SERIES 

OF FAMOUS 
SYMBOLS I 

Orow • •• 11 mtll.II,. ," 11 .. "., , .. wo,lrI', ,r •• '." rlutum .,.0 

NOIITH DAK ND BLBVATOII 
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WA Y BACK WHEN 1 
L-________________________ ~ ----------~~ 

.0 Y ... Ago 
• Meet us at Nla,ara Falla tor the 17th 
annual convention to combine business 
with pleuurej meet your competitors. 
an honorable men: enjoy an instructive 
and entertalnln, programj attend every 
.euloR - 'boost the macaronllndustry. 
• Italy used nearly 7,000,000 qulnlab 
of hard wheat to manufacture macaroni 
In 1919. . 
• French production wu esUmated at 
• mUllon kUo. per day, and they were 
ahort of macaroni wheal 
• Wheat Director Jullua Barnes came 
out rtronlly a,ainlt the euarantee of 
wheat prices alter the expiration on 
July I, 1920. He aald: lilt 11 time to 
remove all artificial prop' or restrlc
tiOlll from bUllneu of every kind!' 
• Macaroni prices were depreued by 
dumplna of the NIV)'" .urplUi ar.cumu
I,ted for war purpoaes. 
• CommercJIl Macaroni Company of 
Boalan went out of operation • . 
• COlt aceountin, iI valuable and fun
damental, lIy' J. Lee Nicholson, presi
dent of the National Co.t Accountantl 
Auoct.Uon. He added. "Inaccuracy 
promotl!l failures." 

30 Yean Ago 

• "Practical ant\ profitable merchandl· 
• In," wu announced. .. the theme of 
the 21th Annual MeeUn, a,ain to be 
held at NI"ara FallJ. canada. 
• Turnover: Of aixty acOve members 
Uated ten yell'l 1'0. twenty-three are 
now defunct and aeven are no lonler 
memben. Of aixteen Auoclate., 8ix 
had ,one out of bwlness and four Ie· 
altned. 
• Trustees for the macaroni advertlJ.. 
ln' campalan were aetUn, up machin
ery to ·"teach the mllUODl to eat more 
m.caronlt .paahetO and eJl noodles." 
Firat board meeUn, was held in April 
of 1830. 
• Seventy-five cenb; 01 cue was offered. 
by an Oklahoma wholesaler for two 
dozen l~unce packoges. Th1a brou,ht 
a rlae out of M. J. DOM" who wrote: 
"Y'ou have been in the Jobbln' bwl· 
neu lon, enou,h to know that .oad 
macaroni producta cannot be manufac
tured at that price. No wonder you 
are not aatlsfied with the quality you 
have been buyin .... 
• There wu concern about a reduction 
of aprln. wheat acrea,e amounUnI to 
t'll In 1930. 

10 Y.an Ago 
• Needed - alock fmed packa,e under
.tandin,. What the Indwtry needa 
aaya a Journal editorial. 11 .tablllty In 
packa.lna relUlationa. Manufacturers 
mUit know what conatltutes a leial 
packa,e for all of the varlow al1ea and 
,hapea of macaroni producta. 
• The Federal T r a d e Commlaalon 
claml=ed down on exallerated clalma 
that loni macaroni wu better than 
• hort cut The Governmental a,ency 
.. Id length La no qu,.Uty a;u.lde. 
' . There was a,ltat' .,n for hearin" by 
the Government bodies at the conven
tion city durin, the annual conference 
of the macaroni indwtry u • matter 
of convenience and of obta1n1n, ,en
eral opinion of the trade as espreued 
by el,hty manufactWCl'l who attend 
these meeUnp. 
• The date Itt for fonnal hearinp on 
the propcud definlt10na of at.andanil of 
Identity for lemollna, farina and du· 
rum nour on May 13. I~O wu can
celed. 
• Art In Macaroni Producta wu an 
article by Edna Teall in the Newark, 
New Jersey Newa. She observed that 
sea .helia. bow tiel, and other fancy 
• hapes are both artialie and dellcloUi. 
Macaroni wheela which are B,ain ata,
In, 8 renaLaaance were amon, the 
Jtema noted by the author. 

10 V .... Ago 
• Below COlt aellln, hwtl the lndlvl
dual and the Indwtry. aald Pre&1dent 
C. C. Brecure. of the National Auocla
tlon of Retail Groce... .... The editor noted: 
"He could have brad in mind the pro
tit.robbin, pracUce prevalent in lOme 
macaroni lluuterl." 
• A re,lonal meeUn, wu held 10 Chi
ClIO ten yem 110 to beN' • report 
from Ted sm, on the actlvlUes of the 
National Macaronl Inatitule and round
table d1ac:uulon on employees retationa 
and trade prac:t1cea. 
• The 2nd Plant OperatioRi Forum 
conducted 1?y the 1I0.kJ.na Company at 
Northwestern Univenlty wu called. a 
auccesa. 
• Tide maiulne carried a cue atudy 
on V. La ROI8 &: Bona descrlbln, how 
advertlaln, in,enulty makes a modest 
bud,et '0 a loni way. The report told 
of empbuia on foreilD lancua,e radio 
and 8 special network feature with bl, 
Hollywood atan, at • low cod. 

• A new macoroni factory atarted op· 
eratlon In Chicago under the name of 
the Roma Macaroni Manufactudn, 
Company. Owners: Rosario Presto and 
James Graziano. 

• Jc.eph SanU ot Venice. Italy des
cribed a revolution in food proceu1n,. 
It concerned the InvenUon of the conO
nuoUi automaUc preu and controlled 
clrylnc. 1P'CAt11lncreasln, the output of 
Italy', 1800 toctorla. 
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Ovonlght 
By an oversi,ht, two uaocla\C 

ben of the National Macaroni 
facturen Auoclatlon were 
from the Buyers Gulde In the 
aue. 

Merck " Campan,. a' Rahway. 
Jersey. are luppllers ot vltunln 
dlenb distributed direc:tly to 
InclUilon In aemoUna and fiour 

U. S. Prlntln, &. lJlho.,.pb 
Diamond NaUonal Corporation, 
Mad1aon A'venue. New York U. 
York, are suppliers of IItholl'! 
pacu,lni materiala. 

Macaroni Man DIoo 
John R. ReuoU .. Sr., 18. died I 

31 at Sarasota, norlda where h~ 
been apendln,the winter, 

A fanner raident ot DuBola, 
aylvanl .. he wu pralden'. of the 
1n,·DuBoia Corporation and 
yean had owned ""I o,oe""'d lh. 
ana Macaroni Campany in 
PennJ)'lvanta. 

He La aurvived by h1a wife 
two JODI, four dauahtcra and their 
111 ... 

TN. MAc.uONI 

INSIDE SCIENCE 

The Vital Story of 

MACARONf ENRICHMENT 
by Science Wrller 

Dramatic results hnvo been re
corded about the valuo of en· 
richment In Improving health. 
From the United Stntes, tho 
O .... n In the Philip-

some (orwJrd-looklng manufacturers of 
noodle products have used enrichment to 

foods better. Thcy know thotenrichment 
vitamin and minerd values which arc 
in milling, and they recognize their 
pro, ide the gre.t"t heDlth-buUdlng 

public. 

~:~::::I~~I~~re~.I~I:y~t.: :.~Imple process. It .dds the 101-
()'11 the food during manufacture • 

nl~amln~also called vitamIn D1. This vitamin helps 
budd phySical and mental hcalth. It is essential for 

appetite, intestinal activity and sound nerves. 

RiI~n.,In-Dlso c.Ued ,llamln 0,. ThIS vlt.mln helps 
krop body tissues h,.lthy and to malnt.1n proper 

, of the eyes. It is essential for growth. 

N'iarin-another "B" vitamin, is needed for healthy 
" l i~sues. Its use in the American diet has done much 

' 1! a serious disease called pellagra disappear. 

l¥ ,-is a miners! used in all enrichment. It Is essential 
) king good, red blood and preventing nulritlonDl 

,ucts made from semoUna may be enriched by two 
~ , . One uses small Iquare wafers which contain 
vitamins and iron necessary to enrich 100 Ibs. 
,fen brenk up in a amall amount of waler which 
~dded to tho pll5te. For manufactuccl'1 who we 

,(lnUOUI press method, 
, concentrate of 

\ '1' ,Imins and iron, called 
premix, is available. This 
ad.led by a mechanical 

device. 

These are the minimum and maximum levcls, in milll .. 
grams PCi' pound, required by the Federal Definitions 
and Standards of Identity for enrichcd allmentaty pastes. 

Alln. AlII%. 
ThI.mln. (vitamin Oil. .. .. .. .. . .... 4.0...... 5.0 
RiboOa,1n (vitamin 0,) .. .. ...... .. , 1.7...... 2.2 
Niacin . .. ............ .. .... .. ... .. 27.0 . ••••• 34.0 
Iron .. ............................. 13.0 .•.. . . 10.5 

NOTE: The .. I",IJ .Uow lor 30% to 50% lo.sesln 
kitchen procedures. 

Nowadays scientists arc able to "build" duplicates of 
many of Naturc's essential complcxes In the laboratory. 
This has happened with m~\Dy vitamins. First the chcmI
cal composition is Icarned and the pure substance is 
isolated. Then a "duplicatc" is made which is identical 
chemically and biologically with Nature's product. A 
vitnmln Is a vitamin rer.rdless of its sourco just as salt 
is anlt whether it cor:\!s from a mine or is evaporatcd 
from the sea. So efficient is largo scale manUfacturing 

that vitamins aro sold at a 
lower cost than If they were 
extracted from natural 
sources. 

Tho Hollmnnn-La Roche 
peoplc, wbo produce a 
good percent of the ,lla
mins used ill enrichment. 
usc amazingly complex. 
processes with scientific 
production controls. This 
requires modern, special 
cqulpm'nt filling whole 
buildings, cach one a city 
block square and many 
stories high. 

The combination of scientific rescarch, thorough know ... 
bow and mammoth manufacturing processcs-plus the 
faHlghtedness of leadcrs in the macaroni industry-is 
helping vitally to make good mocaroni products bctter. 

'This article, reprints of which DJ'e available without 
charge, Is published as ... "Icc to the mllClllonllndu.lry 
by the Fane Chemical. Di,islon, HolImllDn-La Roche 
Inc., Nutley 10, New Jersey. In C ... dn: Hollmann
La Roche LImlt<d, 1956 Bourdon Street, St. LaureDt, 
Montreal 9 .. P. Q. 01.10 MIA IMo. 
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Sain' Paul, Minnuota 

If It's 

UNIFORMITY, 
.,,' 

you get It from 
International I 

'.' 
That's because continuing .....an:h 
and strict produci8 connol at 
International mean greater 
uniformity, better flavor and 
nutrition-for all your 
macaroni products. 

So, the DeEt time you order, 
be sure' of uniformity wiU1 
durum products from, , , 

Intenildiontil 
Mil l I, N G COM P, A N Y 

, DURUM DIVISION 
~ 

O~"IC •• ' MIHH .... ~ua 8 . M.NN • .aTA 


